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EDDIE BAZA CALVO RAY TENORIO
Governor Lt. Governor

Celebrating Excellence and
Building for the Future

Hafa Adai! Congratulations to the Guam Visitors Bureau, staff, management
and Board of Directors on the completion of the 2012 GVB Annual Report.

GVB has seen its fair share of tough times - the instability of the global
economy, natural disasters on Guam and throughout the region, and other
unforeseen circumstances. However, the GVB Family continues to put its
best foot forward to entice visitors to our Pacific paradise. You're the hard
working people behind promoting Guam’s culture, her white, sandy beaches,
and the warm hospitality of her people known throughout the Pacific. We
are a world-class destination because of you and your partners in tourism,
and your efforts to showcase what Guam has to offer every traveler.

We are excited for the future of the markets we currently welcome to our
shores. Last year, we saw some of the best visitor arrivals in our island’s
history, the promising future of the Russian market, and the push to build
capacity and enhance our services to make Guam a premier destination.
This year, with your continued commitment to excellence, we hope to see
more. Thank you for your diligence, and dedication to share

Guam with the world.

Happy 50th Anniversary!

T2 %

EDDIE BAZA CALVO RAY TENORIO
Governor of Guam Lt. Governor of Guam

A MESSAGE FROM THE CHAIRWOMAN
COMMITTEE ON TOURISM, HOUSING, MUNICIPAL AFFAIRS, AND
HAGATRA RESTORATION AND REDEVELOPMENT AUTHORITY

Hafa Adai! As we close the chapter on another great year for tourism, we
proudly present this 2012 Annual Report. Together with the Guam Visitors
Bureau and out tourism stakeholders, we have made great strides to ensure
Guam remains a beacon of the Hafa Adai spirit and the premier visitor
destination of the Pacific.

Over the past year, we have increased our marketing efforts abroad to
include our participation at events such as the Moscow International Travel
and Tourism Exhibition and the 2012 Japan Association of Travel Agents
Forum and Travel Showcase. Both events were successful ventures that
increased our visibility to current and emerging markets.

By the end of the year, Guam welcomed nearly 1.3 million visitors to our
island. This stellar figure is a testament to the dedication and hard work put
forth by the Guam Visitors Bureau and private sector stakeholders. As we
look ahead to 2013, we will utilize our understanding of the current visitor
landscape to position Guam for another record breaking year of visitor
arrivals.

| would like to commend the Guam Visitors Bureau, its Board of Directors,
and our industry stakeholders for making 2012 a successful one. | am
confident that as long as we continue our collaborative efforts to forge
lasting partnerships with our visitors and industry counterparts abroad, we
will ensure the sustainable growth of this vital economic industry.

Un Dangkulu Na Si Yu'os Ma’dse’ and may God continue to bless Guam.
Sinseru yan magahet,

Si Senadora Tina

| Mina’Trentai Dos Na Liheslaturan Guahan

TINA ROSE MUNA BARNES
Senator, 32nd Guam Legislature
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50" ANNIVERSARY
1963 -2013

A MESSAGE FROM THE CHAIRMAN

Hafa Adai! On behalf of the GVB Board of Directors and its management
and staff, we are pleased to present this Annual Report for Fiscal Year 2012.

This was a banner year for Guam tourism as arrivals soared to 1.3 million
visitors, a level not seen in the last 15 years. GVB launched a new corporate
look to celebrate 50 years of tourism on Guam and a new modern logo that
features the iconic symbols of the sun, ocean, land and proa set in an
abstract sling stone. This is a fitting reminder that we must honor the
traditions of the past even as we push forward towards our bright future as
we begin the next 50 years of tourism on Guam.

Today, tourism is a billion dollar industry that supports tens thousands of jobs
and contributes over $150 million in revenue for the Government of Guam.

| believe that in 2022 we will look back upon 2012 as the beginning of a new
period of significant growth. Our hotels are starting to be fully occupied
during peak periods, our average room rates are finally moving up and we
are now reaching an important cross roads as a destination. We must now
deliberately begin to move from our early beginnings as a “close and cheap”
getaway towards our destiny as a first-tier international standard resort
destination of choice.

NEW DIRECTIONS

This year GVB will redefine its vision and begin to move towards its
potential. With your help we will achieve our goal of repositioning Guam as
a world-class cultural destination of choice. We will accomplish this by:

¢ Improving the quality of the destination to attract higher spending,
longer stay, higher yield visitors
Adding quality hotel rooms, including five star and luxury
accommodations
Diversifying our core market base including pursuit of a China Visa
Waiver program
Attracting non-leisure visitors through active pursuit of Conference and
MICE business
Focusing on increasing Chamorro cultural elements as our primary
unique destination differentiator

As always, we will actively engage with the community and our stakeholders.
We will explore creative and alternative sources of funding to reach our
goals. We will remain mindful of sustainability issues both environmental and
social. And we will strive to achieve excellence in all we do.

There is a bright future for our island community, and together we will reach
new heights and take Guam into an era of significant economic prosperity.
Tourism is everyone’s business and | would like to thank all the hard working
men and women in the industry as well as the Guam Visitors Bureau who
have done an excellent job over the past 50 years.

Together with you, | am excited to embark upon our new journey of the next
50 years.

Un Sen Dangkulo Na Si Yu'os Ma’ase!

Senseramente’,

ARK BALDYGA
Chairman of the Board

BOARD OF DIRECTORS

LW
o |
s
R R
rli"';‘?h_ Bl N
PITAIN A AN
t! o L ey
00 ) s

N g

ek,

AR 12 05



=

v

AR 12 | 06

GUAM

VISITORS
BUREAU

50"‘ ANNIVERSARY
T 1963-2013

MANAGEMENT’S DISCUSSION & ANALYSIS

YEARS ENDED SEPTEMBER 30, 2012 AND 20T

The Guam Visitors Bureau (GVB), a non-profit membership corporation, is the official tourism
agency for the U.S. Territory of Guam. Among its responsibilities, GVB is charged with setting
tourism policy and direction; developing and implementing Guam’s tourism strategic and
marketing plans; managing programs and activities that enhance and showcase Guam’s people,
place and culture in order to deliver an incomparable visitor experience; and coordinating
tourism-related research, planning, events and outreach activities. GVB serves as a critical bridge
linking government, the tourism industry, visitors and the local community, and aims to contribute
successfully to a good quality of life for residents through tourism.

ADMINISTRATIVE HIGHLIGHTS

Hotel Occupancy Tax collections in Fiscal Year (FY) 2012 were up over 12% versus FY20T11, and the
Bureau’s operational budget of $13,314,823, authorized by Public Law 31-77, was fully funded.
However, Special Projects, which includes projects like Tumon and Hagatia beach cleaning, Tumon
landscaping and islandwide road maintenance, was underfunded by $82,096. GVB’s board,
management and staff maintained a financially conservative philosophy in managing its
expenditures to avoid statutory penalties associated with expenditures beyond allotments.
Operating expenditures totaled $11,880,788 for the year, which does not include pass through
appropriations, promotional in-kind contributions, community programs, and depreciation.

FY2012 saw the launch of capital improvement projects that use proceeds from Hotel Occupancy
Tax (HOT) Revenue Limited Obligation Bonds to fund the building of the Guam Museum as well as
upgrade and refurbish some of our island’s historic sites, tourist attractions and community
projects. Architects Laguana & Cristobal were selected to design the $27 million Guam Museum,
with groundbreaking scheduled for early 2013 with a completion date target of late 2014. Other
key projects that were initiated were San Vitores flooding mitigation, the Plaza de Espafa and
Inarajan Community Center restoration.

Hotel room inventory (8,285) was down 6% from last year, with the decrease primarily due to
GVB’s efforts to resurvey the properties to get a more accurate accounting of actual available
accommodations. The weighted hotel occupancy rate (78%) was up 8 points versus FY20T11, and
the average daily room rate rose from $114 to $120. This year, the Bureau recognized $37,600 in
membership dues, up 24.5% from the prior year due to it being an election year for membership
directors, which occurs every other year.

MARKETING HIGHLIGHTS

Marketing Guam as tourist destination is a top priority for GVB. The Bureau utilizes visitor data and
market intelligence to develop innovative programs to grow arrivals and yield. In order to
implement its long-term strategic plans, GVB focuses on major marketing areas, collaborates with
its global marketing partners, and works with industry stakeholders to create efficient marketing
solutions that improve and strengthen the island’s tourism economy.

Guam experienced an overall 10.7% increase in total arrivals, ending the year with a combined
1,270,161 visitors from all markets. The Japan market fully recovered from the 3/11 triple disasters,
with the island welcoming 907,765 travelers from its largest source market. The Korean market
also continued its upward trend with 165,143 visitors (+13.8%), and combined, Japan and Korea
represent almost 85% of all arrivals. Taiwan positioned itself as the third largest Asian source
market with 49,851 visitors (+22.5%).

Travel from Chinese markets remained mixed, with Hong Kong slightly down (-1.3%) and China
(+46.6%) continuing to see significant gains, but together still account for only 17,436 visitors, or
1.4% of total arrivals. There was positive growth from the U.S. Mainland (53,329 pax, +10.1%), Hawaii
(1,437 pax, +2.1%) and Australia (4,071 pax, +11.2%), while the Philippines (10,240 pax -4.7%)
declined slightly. Collectively, Micronesia (CNMI, Palau, FSM, RMI) made up 2.5% of total arrivals to
Guam, with 32,156 visitors from the region. The biggest percentage increase for the year came
from Russia (2,930 pax, +456%), which was granted visa waiver status in January 2012.

JAPAN

Total Japan outbound travel made a full recovery in FY2012, and Guam benefited with a +10.2%
increase in Japanese arrivals (907,765 pax) versus FY20T11. All areas within Japan with direct flight
service to Guam, with the exception of Hokkaido (-2.2%), showed increases. The most significant
growth came from the Tohoku Region (+47.5%), the area most affected by the disaster. About half
of Guam'’s arrivals originate from the Kanto Region (Tokyo), which showed a +13.4 increase with
456,492 arrivals.

The strong Yen encouraged more international travel, but despite the increase in arrivals, Guam’s
market share declined from 4.94% to 4.87% due to strong demand for travel to China and South
Korea in the first half of FY 2012. However, later in the year, disputes over the sovereignty of the
Senkaku and Takeshima Islands, caused many Japanese to cancel their trips to China and Korea.
Guam was able to benefit from this, attracting both leisure and group travel looking for an
alternate destination. Efforts to develop the meetings, incentive, conference, and exhibition (MICE)
market continue to pay dividends with large corporate groups such as Daihatsu (1,200 pax) and
Charle (4,029 pax) choosing Guam.

Improvements in the visitor profile continued in FY2012. On-island expenditures increased from
$558 to $596, and those in the income brackets of ¥7 million ($90,000) or higher continued to
make up 31% in our visitor profile. Towards the latter part of the fiscal year, the U.S. Dollar gained
strength and ended the year with an average exchange rate of ¥77.85. The weaker Yen makes
Guam a more expensive destination, but at the same time boosts Japanese export earnings and
increases the spending power of GVB’s Japan marketing budget.

Based upon the Japan Exit Survey, the main motivations for selecting
Guam is the beaches and short travel time. The goal for FY2013 is to
continue to focus on the MICE market, improve brand image and
increase market share. GVB will continue to work with our industry
partners to promote longer stays, increased spending and more
group travel.

KOREA

FY2012 proved to be a banner year for South Korean visitors to Guam.
With 165,143 arrivals, it is the second best year since 1996, and up
almost 14% versus FY2011. This is attributed to several factors, one
being the dispute with Japan over the Dokdo Islands, or Takeshima
Islands to the Japanese, which resulted in some diverted bookings to
Guam instead of Japan. In addition, the ongoing political uncertainty
with North Korea provided motivation to travel abroad. Airline
partners Korean Air and Jin Air continued to add seat capacity to
support this increased demand.

GVB continued its focus on maintaining and developing relationships
with key trade media and travel organizations in Korea. Promotion of
Guam as a safe and attractive destination has resulted in a strong
family market, with 83% of the visitors being married and 44%
traveling with family. Repeat visits are still low, about 15%, but Guam’s
share of the total Korean outbound market has grown to
approximately 2%, up from less than 1% just a few years ago. The
forecast looks positive especially with the addition of Jeju Air in late
September 2012, and the announcement of Korean Air service from
Busan in October 2012. Air seat capacity saw an 11% increase over
FY20T11, but next year should see an even greater increase of around
50%. On-island spend declined from $424.40 to $392.00, but with the
increase in arrivals, total economic benefit to the island was a net
increase. Average length of stay remained about the same at 3.7 days,
up slightly from last year’s 3.6 days.

OTHER MARKETS

The Greater China markets made up of Taiwan (+22.5%), Hong Kong
(-1.3%) and China (+46.6%) continued to see growth, accounting for
5% of total arrivals. The increase in Taiwanese visits is due in large
part to additional seasonal charters by EVA Air and China Airlines.
Mainland China reached record levels with 9,040 total visitors, which
can be attributed to the Bureau’s efforts to support direct charter
flights from major Chinese cities. GVB continues to partner with all
stakeholders to lobby for the inclusion of China into the Guam-CNMI
Visa Waiver program, which is still the greatest opportunity for
Guam'’s tourism industry.

On January 15, 2012, the Secretary of Homeland Security, through her
parole authority, announced that Russian tourists were allowed to visit
Guam visa free. The Bureau quickly took advantage of this
opportunity and initiated its marketing plan for this new source
market. In less than nine months, Guam received 2,931 travelers from
Russia, a 455% increase. While the Russian outbound market potential
is not as large as the Chinese, the Russian visitor typically stays longer
and spends more than the average Asian, providing a greater yield
per visitor.

The U.S. Mainland (+10.1%), Hawaii (+2.1%) and Australia (+11.2%) each
saw positive gains while the Philippines (-4.7%) and CNMI (-3.7%)
were slightly down in FY 2012. Sea arrivals (-2.1%) were also slightly
lower versus the previous year at 8,526, but GVB, as a founding
member of the Micronesian Cruise Association, began to actively
market the region to the cruise ship industry.

DESTINATION MANAGEMENT HIGHLIGHTS

Destination Management’s primary responsibility is to ensure that
Guam delivers on its brand promise. This requires initiatives that help
provide an experience that is unique and enriching, while valuing and
perpetuating Guam’s natural and cultural resources and honoring its
people and heritage. As Guam’s visitors industry matures, the
importance of this division has grown significantly over the last
decade, especially as the Government lacks the funding to maintain
the infrastructure that is critical to tourism. Improving our tourism
product so visitors have a safe and satisfying experience is key to
attracting repeat visits and increasing the yield.

The Destination Management Committee (DMC) focuses on
improving tourism infrastructure, safety and satisfaction. Over the
years GVB has taken on additional responsibilities originally
tasked to other Government of Guam agencies such as San
Vitores landscaping and culvert cleaning, grass cutting and trash
collection along major highways, and Hagatfia and Tumon Bay
beach cleaning. A FY2012 highlight was the completion of the San
Vitores streetlight project, which was funded with federal ARRA
grant monies. The result is a well-lit, safer Tumon area that is
enjoyed by both visitors and locals alike.

The Cultural, Heritage and Community Committee (CHaCO) works
to develop the Chamorro culture and share it with visitors. Some of
its key programs include cultural presentations for international
marketing events, the Guam Chamorro Dance Academy, Guam
Island Fiesta Tour (GIFT), village festival support and development
grants for cultural, educational, medical and ecotourism. The Guam
Brand initiative is the community outreach program designed to
build support for improving the destination. This year’s highlights
include the Hafa Adai Pledge program reaching over 350
participating organizations, a Chamorro Month PDN supplement, the
Buy Local Forum and Expo at PHARE and the Guam Brand logo
awareness campaign.

Sports and events can enhance Guam’s economy, image and quality
of life. Recognizing these benefits, GVB’s Sports and Events
Committee supports activities designed to increase Guam’s sports
presence to a globally competitive level and create reasons to visit
through unigue events. The Bureau’s two signature events, the Guam
Micronesia Island Fair and the Guam Ko’Ko Road Race saw the largest
participation in 2012 in either event’s history. Other supported events
included the GHRA New Year’s Eve fireworks display, XTERRA
Triathlon, Ladies Pro-am Golf Tournament and Smokin’ Wheels Racing
Weekend.

CAPITAL ASSETS AND LONG-TERM DEBT

The Bureau is not capital intensive and therefore, significant capital
asset activity did not occur in 2012, 2011 and 2010. For additional
information regarding capital assets, please refer to note 5 to the
financial statements.

Additionally, the Bureau has no long-term borrowings. Howevetr,
additional information concerning its other long-term liabilities can be
found in note 7 to the financial statements.

Management’s Discussion and Analysis for the year ended September
30, 2011 is set forth in the Bureau’s report on the audit of the financial
statements, which is dated February 27, 2012, and that Discussion and
Analysis explains the major factors impacting the 2011 financial
statements and can be viewed at the Office of the Public Auditor’s
website at www.guamopa.com.

OUTLOOK

Guam remains well positioned to see continued arrival growth in
FY2013 and GVB has set next year’s arrival target at 1,310,000 (+3%),
assuming no catastrophic events occur. Japan outbound travel is
projected to remain strong in 2013, and if Guam can regain some lost
market share, Japan arrivals should grow to 930,000 arrivals.

Increased air seat capacity from Korea is projected to drive 50% more
arrivals, or close to 200,000 Korean visitors, which would be a record
for Guam. The forecast for Hotel Occupancy Tax collections, based on
increases in hotel occupancy and room rates, is $26.2 million (+1.7%).

A major challenge next year will be the shortage of quality hotel room
inventory during peak seasons. This creates a bottleneck and hinders
growth in new markets that do not have room blockages. GVB
continues to work with the industry to mitigate the issue, and the
opening of a new hotel, the Dusit Thani, will add 414 rooms. In the
off-peak seasons, business (MICE) and group travel can address the
historic shoulder periods.

The Bureau will continue to diversify, developing new markets like
Russia and China. In mature markets like Japan, GVB will target higher
yield, longer staying markets such as the silver, wedding and
honeymoon segments. Efforts to improve and develop the destination
and promote the island’s unique culture will also make Guam more
competitive and drive demand for the Guam’s tourism product. The
China Visa Waiver opportunity is still very possible, and the Bureau
stays prepared to take advantage if it is granted.

MANAGEMENT CONTACT

Karl A. Pangelinan, General Manager, can be contacted at Guam
Visitors Bureau, 401 Pale San Vitores Road, Tumon, Guam 96913,
telephone (671) 646-5278/9, or karl.pangelinan@visitguam.org.

‘ o

KARL PANGELINAN
General Manager

ATHAN DENIGHT
buty General Manager
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. Antonio (Tony) Mufa, Jr. - Public Information Officer

. Elaine Pangelinan - Marketing Secretary

. Miranda Mufioz - Administrative Assistant

. Pilar Laguana - Marketing Manager

. Doris Ada - Special Project/TAF Officer/Membership Officer
. Brian Borja - Marketing Officer |, China

. Rose Cunliffe - Controller

. June Sugawara - Marketing Officer Il, Japan
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. Gina Kono - Marketing Officer II, China, Hong Kong,
Philippines & Russia

. Karl Pangelinan - General Manager

. Nadine Leon Guerrero - Marketing Officer I, Japan

. Laurette Perez - Accountant IlI

. Haven Torres - Marketing Officer |, Japan

. Jon Nathan Denight - Deputy General Manager

. Juanita Sablan - Accounting Technician Il

. Regina Nedlic - Marketing Officer Il, Pacific, Australia & Taiwan
. Annabel Certeza - Clerk Typist Ill/Marketing Aide

. Ana Cid - Research & Statistics Analyst I

. Mark Manglona - Marketing Officer |, Korea & North America
. Meriza Peredo - Executive Secretary

. Felix Reyes - Marketing Officer Il, Korea & North America

. Dina Rose Hernandez - Administrative Assistant

. Kraig Camacho - Community Development Officer,

Sports Tourism

Garret Aguon Cil Dydasco
Messenger Clerk Computer Operator |,
GVB Airport Office

Debi Phillips Emily Quinata
Research Manager Receptionist




SUMMARY

The Destination Management Department (DMD) of
the Guam Visitors Bureau assists in the development
of the community’s needs as they relate to Guam’s
visitor industry. The department and its programs,
intend to complement GVB'’s role in promoting our
island as an attractive destination, focus on the
harmonious interaction of the island’s residents and
those within the visitor industry. Within DMD, there
exists the Sports and Events Tourism Division, the
Cultural Heritage and Community Division,
Destination Improvement/Maintenance Division, the
Membership Division and the Tourism Industry
Relations Division.

The Sports and Events Tourism Division identifies,
advocates and further develops Guam as a sports
destination. In doing so, the division assists in
fostering relationships between athletes from our
source markets and Guam, and encourage the
continued development of local athletes.

The Cultural Heritage and Community Outreach
Division is tasked to provide GVB’s promotional
efforts both locally and internationally, with a strong
representation of Guam’s culture. The division
provides Guam’s residents with opportunities to
strengthen their cultural values through artistic
means and has created and supported programs that
give both visitors and residents a unique experience
of the island’s cultural identity.

The Destination Improvement/Maintenance Division
identifies capital improvement projects that will
enhance Guam’s tourism infrastructure, seeks
appropriations for these projects and pursues their
implementation. The primary goal is to improve,
upgrade and maintain infrastructure to meet the
needs of the tourism industry and visitors coming
to Guam.

The Membership Division maintains membership
relations that will strengthen the bond of partnership
between GVB, as a government office, and the
private sector. This public-private partnership seeks
stakeholder support for the industry that accounts
for more than 60% of Guam’s economy as well as to
take part in GVB promotions and programs.

The Tourism Industry Relations Division ensures
visitor satisfaction and safety as well as the
enhancement of local residents’ way of life by
bridging the gap between visitors, the private sector
and local residents.
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SPORTS AND EVENTS TOURISM

Event Support and Sponsorship

The Sports and Events division of the Guam Visitors Bureau’s Destination
Management team is committed to identifying, advocating and further developing
Guam'’s sports tourism as a tool for promoting Guam to our visitors while also
encouraging the development of Guam’s local athletes.

In FY2012, the Bureau focused its support and sponsorship towards organized
local community sports events, attractions and programs that had the potential to
attract visitors. Once again, the Bureau welcomed several overseas teams from
Japan and Korea mainly participating in training camps, friendship tournaments
and international competitions.

In its sixth year, the Guam Ko’ko’ Road Race continued to grow in overseas and
local participation and drew a record number 1630 participants. Once again, the
event featured an attractive pool of competitors from Japan, Korea, North
America and Philippines further elevating the level of competition in FY2012. The
scenic run along Guam'’s coast remains to be one of Guam’s more popular running
events. Runners were treated to a post race breakfast, entertainment and award
ceremony in which several cash prizes and airline getaways, courtesy of United
Airlines (Official Ko’ko’ Road Race sponsor), were awarded.

Returning to defend his title was the overall 2010 Guam Ko’ko’ Road Race
half-marathon winner, Japan’s own Masashi Shirotake. Shirotake finished in record
setting fashion once again besting his previous course record time of 1 hour 12
minutes and 52 seconds as he finished with a new course record of 1 hour 12
minutes and 43 seconds. Taking the women'’s division overall was Japan’s Yuko
Machida with a time of 01:23:24.

XTERRA Guam Championships

Considered one of the biggest off-road triathlon races in Micronesia and known
throughout the world amongst off-road triathlon enthusiasts. This years inaugural
2012 XTERRA Guam Championship qualifier was nothing short of spectacular. The
race highlighted Guam’s natural scenic beauty with its treacherous and
challenging terrain. Not to leave out, the excellent pool of professional athletes
who flew half way across the globe to make this a world-class event.

Ben Allen and Renata Bucher captured the inaugural XTERRA Guam
Championship. It is the second XTERRA Championship for Allen, who also won
XTERRA Brazil, and the 22nd title spanning 12 countries for the illustrious career
of Renata Bucher.

18th Friendship Junko Baseball Tournament

Guam once again hosted the 18th Friendship Junko Baseball Tournament. The
friendship tournament features a competitive pool of athletes from Tokyo’s Junko
University in Japan against Guam’s finest Major League teams. The tournament
offers a unique experience for Guam athletes and visiting Japan teams as it uses a
rubber baseball for greater trajectory and bounce when hit and fielded. The
tournament is an annual celebration that highlights camaraderie and
sportsmanship, but more importantly Guam’s continuing success in maintaining
great relationships with Japan, Guam primary source market of visitors.

Smokin’ Wheels

A mutli-motorsport three-day event organized by the Guam Racing Federation
continued to draw thousands of local enthusiasts to the Guam International
Raceway Park. Fans and visitors alike enjoy off road competitions and stock car
racing on the newly built/mile asphalt track. This year, Hundreds of spectators
came out for the awesome off-road competition and great food. More
importantly, the race attracts overseas competitors who participate each year.

13th Annual Micronesia Cup
Guam played host to the 13th annual Micronesia Cup. Over 37 outrigger canoe
teams with over 55 entries competed in this year’s event. The local community

and visitors alike were able to witness some of the
fastest, toughest outrigger canoe action the region has
seen, with both sprint and distance races taking place in
Guam owns Matapang Beach in Tumon. Taking the
overall honors in the 40mile race was Kepuha Huga.

11th Asian Seniors Bowling Championship

The 11th Asian Seniors Bowling Championship hosted by
the Guam Bowling Congress showcase an excellent
turnout of overseas countries participating in the
tournament. Senior players from Australia, Japan, Korea,
Chinese-Taipei, New Zealand, Philippines, and Guam -
completed the Championships in several divisions held at
Central Lanes in Tamuning. After all was said and done, it
was a clean-sweep for Team Japan as the trio of
Kazuyoshi Nishida, Toshihiro Takahashi and Katsumi
Kamishita claimed the top three spots in the All-Events.

15th Annual TRUE GRIT Tournament

The 15th annual Budweiser "TRUE GRIT" Guam Rugby
International Tournament featured Rugby squads from
Asia Pacific, Micronesia and Guam. Taking the overall
honors for the Men’s division was Para Todu. In the
women’s finals, it was the visiting Japan team Little
Blacks beating out on Guam’s Team Poksai.

FIFA’s Presidential Visit

Making headlines in 2012 was the official visit of FIFA
President Joseph Blatter of the Federation International
de Football Association. Blatter’s visit to Guam to unveil
the new world-class turf field at the Harmon fields further
signifies Guam importance in the region and will help to
develop the sport on island. More importantly, the new
turf field provides the island with the opportunity to host
international events.

6th Annual Guam International Large Ball Table Tennis
Tournament

The 6th Annual Guam International Large Ball Table
Tennis Tournament started roughly 6 years ago, however,
this unique event continues to draw close to 100
participants each year from Japan and the local
community. Held during the month of April, the
tournament format of using a slightly larger pingpong
ball 44-millimeters in size over the traditional
40-millimeter ball results in longer rallies and players
having to use more power to return serves. Once again in
2012, Japan continued to dominate the field of
competitors.

Each year through Sports Grants and Event Support and
Sponsorship funding, the bureau is able to support local
sports federations and non-profit entities to hold events
such as the XTERRA Guam Ko’ko Kids Run, the 14th
Annual Gupot Y Peskadot, The Governors Council on
Physical Fitness Awards and the 2012 Guam Master
Games.

In 2013, the Bureau remains focused in identifying and
supporting key signature events and attractions for our
local community and visitors alike, which remain critical
to the development and enhancement of Sports Tourism
on Island.
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*Photos from the 2012 Guam Ko’ko’ Road Race.
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CULTURAL HERITAGE and
COMMUNITY OUTREACH (CHaCoO)

Guam'’s culture plays a significant role in the island’s attractiveness as a tourism
destination. The Cultural Heritage and Community Outreach Division (CHaCO) of
the Guam Visitors Bureau actively provides and maintains avenues for the
continued development and strengthening of our culture and heritage in the
tourism industry. CHaCO ensures that the cultural experience our visitors receive
is consistent with the philosophies of our community.

The Cultural Heritage and Community Outreach Committee is tasked with the
responsibility to provide a snapshot of Guam’s cultural experience in GVB’s
promotional efforts, both locally and abroad, and to promote, support and
facilitate the revitalization and display of Guam’s heritage, cultural values and
natural history.

The Cultural Heritage and Community Outreach Committee, chaired by Board
Member Theresa C. Arriola, is comprised of representation from the island
community and our tourism stakeholders. These are the programs and activities
funded in FY2012:

Cultural Presentations Overseas - Guam Chamorro Dance Academy

e Guam Chamorro Dance Academy was first piloted in FY2010 in the Tokyo
area targeting Hula Dance Clubs. Five 2-day dance workshops were
conducted with up to 50 pax attending each workshop conducted by the
Traditional Dance Master Frank Rabon and 2 assistant instructors. The
success of the program proved that our people and heritage are enticing
elements in Guam’s role as an attractive destination. In FY2012 the program
drew continued support through the number of participants scheduled for
the year. In fact, in 2012 the GCDA students were invited to perform Guam
Chamorro Dance during the Aloha Festival in Yokohama, Japan. As a result of
the program, GCDA students continue to visit Guam to learn more about
Chamorro culture and to participate in annual festivals in which they are
invited to perform for our local audiences. The Guam Chamorro Dance
Academy throughout Japan will continue in 2013 and will continue to feature
Chamorro songs, dance, chants, and weaving to its students. Pa’a Taotao
Tano continues to work in collaboration with the GVB locally and in Japan in
promoting Chamorro culture through the performing arts.

Grants-in-Aid

GVB actively solicits individuals and organizations interested in holding events
that conform to a set criteria established by GVB for community development
and cultural promotion. Special emphasis was given to the development of new
activities designed to attract visitors to Guam during off peak visitor arrival
periods and events that offer a unique cultural experience. As a result, GVB is
able to market a full year-round calendar of events that provide a range of
experiences for our visitors and offers our local community a chance to interact
with them.

2012 Guam Island Fiesta Tour (GIFT)

*  Yona - Saint Francis of Assisi - October 2, 2011
e Tumon - Blessed San Vitores - January 15, 2012
¢ Yigo - Our Lady of Lourdes - February 12, 2012
e Barrigada - San Vicente Ferrer - April 15, 2012

e Merizo - San Dimas - April 29, 2012

e Santa Rita - Our Lady of Guadalupe - May 27, 2012
¢ Tamuning - Saint Anthony - June 10, 2012

e Agat - Santa Ana - July 29, 2012

¢ Agat - Santa Rosa - August 26, 2012

e Talofofo - San Miguel - September 16, 2012

¢ Mangilao - Santa Teresita - September 30, 2012

Other supported events:
e Guam Beauty Organization -
Miss Universe Guam 2012
*  Beauty World Guam Organization -
Miss World Guam 2012
*  Miss Earth Guam 2012
e Soroptimist International of Guam -
Silibrasion Famalao’an: A Festival of Arts
*  Annual Manenggon Memorial
e Guam Society of America, Inc. -
Capitol Hill Reception Liberation of Guam
* 6th Annual Agat Mango Festival
e GHRA - 5th Annual Taste Guam “Celebrating the
Arts”
* Talofofo Banana Festival
 Santa Rita “Back to Sumay”
e 4th Annual Gupot Fanha’aniyan Pulan Chamoru -
Chamorro Lunar Calendar Festival
e Guam Symphony Society -
22nd Annual Holiday Seaside Concert
e Japan Club of Guam - 32nd Japan Autumn Festival
*  GHRA -14th Annual Pastries in Paradise
“O Christmas Treat”
e Guam Department of Education -
Gupot Chamorro 2012
*  Umatac Municipal Planning Council -
Discovery Day 2012
e UOG - 9th Annual Inacha’igen Fino’ Chamoru -
Chamorro Language Competition
e 2012 Malesso Crab Festival
*  Agana Heights Annual Coconut Fair
¢ 3rd Annual Mangilao Donne Festival
e 2012 Malesso Fiestan Tasi
* Inetnon Gef Pago Cultural Arts Program -
After School Instruction / Workshops
. Department of Chamorro Affairs -
Nihi Ta Tafok, Let’s Weave
¢ Tamuning-Tumon-Harmon Municpal Planning Council
- 1st Annual Latte Stone Festival
* Department of Agriculture -
Organic Demonstration and Plant Nursery Farm
. USO - 2012 7th Annual Guam Six Star Service Salute
e 2012 Guam International Film Festival

25th GUAM MICRONESIA ISLAND FAIR

The Guam Micronesia Island Fair is an annual signature
cultural event of the Guam Visitors Bureau, showcasing
the vibrant cultures of Micronesia.

In 2012 the Guam Visitors Bureau celebrated its 25th
anniversary celebration of the event and expects to
enhance the celebration for future events.

Overseas visitors and locals alike are able to
experience the culture and arts unique to the
Micronesian region during a three day celebration
complete with entertainment, arts and crafts, and
Micronesian cultural delicacies.

For over a quarter century, Master Carvers,
Blacksmiths, traditional fishing experts, jewelers,
weavers, dancers, musicians and chefs from the
Federated States of Micronesia, Rota, Saipan, Tinian,
Republic of Kiribati, Nauru, the Marshall Islands and
Palau, have gathered on Guam to commemorate the
regions largest cultural event.

*Photos from the 25th Guam Micronesia Island Fair.
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SPECIAL PROJECTS

Special Projects identifies and pursues capital

improvement and maintenance projects designed to

enhance Guam’s product and image as a world-class

destination. To achieve this mission, GVB oversees

some of the projects below and are highlighted in

the map to the left:

e Tumon and Hagatia Beach Cleaning &
Maintenance

¢ Tumon - San Vitores Road Landscaping
Maintenance

¢ |sland Roadway Maintenance

¢ Holiday lllumination Project

To assist in managing these projects, GVB has
contracted TG Engineers to serve as the contract and
compliance manager.

TOURISM INDUSTRY
RELATIONS

Tourism Industry Relations is tasked with ensuring

visitors safety and satisfaction. This division also

bridges the gap between the private sector and local

residents. Below are programs the Tourism Industry

Relations division is responsible for overseeing:

¢ Golden Latte Awards - In 2012, GVB merged its
Excellence in Tourism Awards with GHRA’s
All-Star Awards in the new Golden Latte Awards
presented by GVB and GHRA. The GLA
recognizes outstanding employees and
companies that contribute great service within
their organizations.

¢ Tour Guide Certification - GVB monitors tour
guides and tour sites throughout Guam as well
as business compliance with signage laws in
Tumon.

¢ Airport Ambassador Program - GVB provides
funding for the Ambassador Program at the A.B.
Won Pat Guam International Airport, which
offers assistance to arriving visitors by providing
guidance on all forms and directions through the
airport.

¢ Welcome Service - GVB provides welcome
services for incentive groups as well as VIP
guests upon their arrival to the island or at an
event they are hosting on Guam.
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FY2012 was a year of tremendous growth and success for GVB and Guam
tourism. Air seat capacity increased significantly and we welcomed a new
Korean airline to Guam, Jeju Air. Also, in 2012, the implementation of the
Russia visa waiver opened up a brand new and lucrative source market for
the island.

On January 15, 2012 the Department of Homeland Security granted parole
authority to eligible Russian tourists enabling them to visit Guam without a
visa. GVB immediately took up the challenge to stage a strong presence
within the Russia leisure travel market. By working closely with the U.S.
Embassy, the U.S. Commercial Service, the Visit USA Russia Committee and
the Bureau’s Social Media Strategist, GVB was able to launch and implement
an aggressive marketing plan that included developing an official Guam
Russian language website. GVB also participated in travel trade shows in
Russia, presented destination workshops to Russian travel agents and
media in Vladivostok and Khabarovsk, and even demonstrated Chamorro
culture and traditional dance on Russian national television. The result is an
impressive 455.1% increase of Russian visitor arrivals in FY2012 and the
development of several new businesses on Guam that cater to our Russian
visitors. GVB will continue to work diligently in FY2013 to grow and expand
this exciting new market.

The Chinese travel market is the fastest growing visitor segment in the
world and since Guam is located so close, China has become a very
significant market for our island. Guam’s government and private sector
leaders have been working diligently with the Commonwealth of the
Northern Marianas and the U.S. Federal government to have China included
in the new Visa Waiver Program being developed for the Marianas, of which
Guam is a part. In the meantime, we continue to market Guam as an
attractive, world-class resort destination in China and have been
instrumental in minimizing the visa approval processing time down from
several months to now less than a week.

In FY2012, GVB launched its first integrated cooperative social media
marketing campaign, the Shop Guam Festival. The objective of the Shop
Guam Festival campaign was to introduce Guam to 8 of our source markets
as a trendy, diverse and duty free shopping paradise. GVB campaigned in
search of 8 well-regarded and highly influential fashion bloggers from
target markets in Japan, Korea, Taiwan, Hong Kong, China, Philippines,
North America and Russia. Our marketing team carefully organized a week
of exciting activities for the ambassadors that allowed them to experience
Guam’s cultural and recreational activities, retail shopping and more. The
media exposure Guam gained through the campaign was just phenomenal
and | am very proud and to report that the total campaign media ROI value
of the Shop Guam Festival stands at $8.4 million. This could not have been
possible without the outstanding work of the GVB team and the support of
our campaign sponsors and partners.

As GVB celebrates its 50th Anniversary in 2013, we will continue to invest
our digital capability and capitalize on the existing social media
relationships to increase further brand exposure and tourist arrivals. GVB
will continue to forge and strengthen travel trade relationships within all our
source markets in an effort to grow and diversify the island’s tourism base
and we will continue to promote Guam as a safe and satisfying world-class
cultural destination.
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MARKETING OBJECTIVES

Strengthen the relationship with travel industry partners by organizing diverse programs
including sales incentives and participating in tourism fairs in core markets including Japan,
Korea, China, Hong Kong, Taiwan, North America, the Philippines, and Russia.

Increase Guam’s online presence to consumers by using search engine optimization tactics
such as consumer web promotion tie-ins, keyword searches, and blogging on major websites.

Promote the beauty of Guam through location shooting of popular television drama series,
music, and feature videos for each core market and generate valuable exposure value to
targeted audiences of general consumers.

Leverage popular consumer products with Guam’s messaging to travel through online
promotions to produce equities of familiar brands with Guam’s brand.

MARKETING CALENDAR

DATE PROMOTION VENUE MARKET

NOVEMBER 2011

DECEMBER 2011

JANUARY 201

2

FEBRUARY 2012

AR 12|20

MARKETING CALENDAR

DATE PROMOTION VENUE MARKET
MARCH 2012

APRIL 2012

MAY 2012

JUNE 2012

JULY 2012

AUGUST 2012

SEPTEMBER 2012

*All events may be changed at anytime and are subject to availability of funds.
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SHOP GUAM FESTIVAL 2012

OVERVIEW

“Shop Guam Festival” is a global integrated
cooperative social media marketing campaign that
aimed to create interactive shopping experience
highlighting Guam as a modern, fashionable, diverse,
customer centric destination to shop. The campaign
ran for a total of 120 days from September 26th 2012
to early January 25th 2013. The concept involved
three Phases - “pre-qualification”, “on-island
shopping” and “everybody wins”. The objectives of
the campaign include sales, marketing and strategic
development for the destination.

Marketing goals

¢ To brand and market Guam as a modern, trendy,
fashionable shopping destination.

¢ To promote Guam'’s tax-free shopping, diverse
brand inventories and friendly retail staffs.

¢« To generate tourist’s awareness of US retail sales
during year end holiday season.

¢ Toincrease GVB social media following and
community engagements via retail sales
incentives.

¢ To activate social influence via social
technologies to drive interests to visit and shop
in Guam.

¢ To achieve minimum media exposure ROl of $2
million dollars for the entire shopping campaign.

Sales goals

¢ To drive current and future demands for planned
or spontaneous travels to Guam for shopping.

¢ To stimulate local retail sales and increase
spending by visitor.

Strategic goals

¢« To plan and execute first ever global integrated
campaigns based on “team Guam?” vision

¢ To mobilize GVB industry members to work
together on a large scale global promotion
program.

¢ To develop a successful case study to encourage
GVB members participating in the future co-op.

ROADMAP

To kick off, GVB offices in China, Hong Kong, Japan,
Korea, Taiwan, Philippines, North America and
Russia launched a series of “Shopping Ambassador”
contests to identify an influential fashion blogger to
be Guam’s shopping spokesperson in each of the 8
markets. Each winner is invited to Guam for a week
during “Black Friday 2012” (November 23rd to 30th)
with given prize of $6,000 USD to shop. Each is
required to produce on the go social media
contents via smartphones to share the visiting
experience and create word of mouth about
shopping on Guam.

To broaden the campaign exposure give Guam our
own unique “sense of place”, GVB successfully
integrated the launch of Shop Guam Festival (SGF)

(;%hop '. FIES.TNAL

with our annual signature cultural event, Guam
Micronesia Island Fair (GMIF). The Bureau invited
over 80 international media from print, radio,
newspapers, TV to digital publications who came to
Guam from Oct 2nd - 7th 2012 to report the 25th
annual GMIF and SGF. The global public relations
effort not only introduced the colorful and rich
cultural heritage of Guam & Micronesia but also
expanded the interests and awareness of Guam’s
shopping ambassador contest.

Another strategic milestone of Shop Guam Festival
is the successful cooperation with key industry
partners on Guam. GVB developed a co-op
framework to help promote tourism stakeholders in
various sectors and stimulate economic
opportunities for them. Campaign supporters came
from retail (DFS Galleria, The Plaza, Tumon Sands
Plaza, Guam Premier Outlet), banking (Bank of
Guam), and leisure & transportation (Baldyga Group,
Hertz, Sky Dive, Shot Gun). The comprehensive
marketing plan ensured these industry members
receive adequate media coverage, social media
exposure, and travel agency promotion. GVB’s
marketing team accomplished a very ambitious and
record breaking initiative to open its global
marketing network for businesses on Guam to reach
potential visitors across 8 markets in one single
campaign.

RESULTS

120 days and 6 months of dedicated works, Guam
Visitors Bureau achieved a transformational
milestone. Shop Guam Festival created tremendous
shared values for every marketing dollar invested. It
is the first time GVB Marketing Department
successfully promotes in 8 key markets. It is a huge
win for the Bureau, industry supporters and also the
tourists. Shop Guam Festival generated total of $8.4
million worth of media value in 120 days. The media
value is estimated based on the advertising value
equivalency (AVE). This involves determining what
editorial coverage in traditional media would cost if
purchased as paid advertising in our target
countries.

In Phase 1, media coverage globally included 311 blog
articles, 601 social media mentions, 51 news reports,
28 pages of magazine feature and 28 video
episodes. Phase 2 was all about online word of
mouth around Guam’s shopping experiences and
brand inventories. Total social media efforts by our 8
shopping ambassadors generated 661 posts,
550,000 fans likes, 8,317 comments, 3,470 shares
and 1.9 million web views. The reach, engagement
and media value generated globally were 4 times
higher than GVB originally set forth to achieve.
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JAPAN MARKET FY2012

HIGHLIGHTS

Brand Initiatives

Our branding initiatives continue to be the forefront
of our advertising messages, marketing promotions
and special campaigns in Japan. Our number one
source market, which makes up over 75% of Guam'’s
total arrivals, achieved a growth of 8.6%. Guam’s
growth outpaced Japan’s outbound travel that grew
by 6.36%

Strengthening Of Yen Boosts Arrivals

The Japan Yen has played a vital role in the increase
of outbound travel as the strengthening of its value
has grown from USDI=JPY119 in FY2007 to
USD1=JPY76.62 in FY2012. Japan outbound travel is
expected to continue to rise over the next 5 - 10
years. Spending for our Japanese visitors is up to
$596.00 per visitor.

Making Chamorro Culture Ubiquitous

Encouraged by a visit from Mr. Hiromi Tagawa, CEO,
President and Director of JTB Corporation, the
Bureau continues highlighting Guam’s uniqueness
with marketing programs designed to promote our
rich culture and natural beauty. Our advertising and
marketing programs were focused on language,
cuisine and dance.

MICE Market

In FY2011 the annual project Hafa Adai Guam Study
Tour participants were agents focused on MICE and
Group sales. As a result, in FY2012, 1,500 employees
from Daihatsu Japan came to Guam for their annual
trip. Receptions were held at the Hyatt Regency
Guam, Westin Resort Guam and Hotel Nikko Guam.
Guam was also the destination of choice for
companies such as Cosmo Oil Navi (70 pax),
Bauhaus (344 pax), Tohoku Kanami (100 pax),
Charle (4,029 pax).

Student Market

Student Market travel has also increased for our
island over a one-year period over 100 schools from
Japan selected Guam for their student exchange
programs. With Guam’s population limitations,
alternatives are being sought to grow this market
segment further.

Other Key Initiatives

Fine tune branding programs to promote the
island as a unique destination

Build stronger ties with national and local
governments within Japan by encouraging
mutual exchange programs

Strengthen key partnerships with members of
the Japan Guam Tourism Council (JGTC)
comprising of top-level executives with major
travel agencies in Japan.

Work closely with the Japan Guam Tourism
Council and the Japan Guam Travel Association
to promote local events supporting Guam’s
unique culture

Continue with the Guam Chamorro Dance
Academy creating a deeper connection with our
visitors and our culture

Design local events and promotions that
promote interaction with local population
Conduct product knowledge training and first
hand experience to front line travel agents by
offering three-day trips to Guam for over 90
agents who never visited the island.

Generate Guam publicity in Japan local and
national media by conducting courtesy calls on
government officials with Guam goodwill
ambassadors

—_—
G LA M

JAPAN MARKET FY2012
AT A GLANCE
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Build the image of Guam as a family
destination, like home away from home
Position Guam as a shopping
destination through co-promotion with
Guam shopping centers

Develop relaxation and “safe” concept
to promote Guam as a fresh
honeymoon destination

Position Guam as a dynamic destination
and actively target various
sports-related SIT groups, as well as
younger visitors

Promote Guam as a destination for
English learning

Create and develop diverse programs
for seniors

Introduce various types of
infrastructure for MICE travel

Increase exposure of GVB brand and
public relations through online channels
Achieve 10% of total Korean outbound
travelers

KOREA MARKET FY2012

HIGHLIGHTS

First Guam Summer Festival Held in Jeju Island

In September 2012, GVB and Lotte Hotel completed
a successful weeklong Guam Summer Festival
promotion in Jeju Island, South Korea. The event
featured Guam cultural performances, appearances
by Miss Earth Guam, live weaving demonstrations
and highlighted upcoming signature Guam events
such as the annual Guam Micronesia Island Fair and
Guam Ko’ko Road Race. Through this promotion,
GVB was able to tap into Lotte’s direct mail
membership of over 100,000 subscribers and gain
media exposure for Guam in several Korean
magazines and websites.

GVB Hosts Korea-Guam Tourism Council

Meeting in Seoul

In September 2011, GVB hosted the Guam-Korea
Tourism Council (KGTC) meeting in Seoul, Korea and
discussed with the Council how to increase
Korea-Guam visitor arrivals, seat capacity and
market share while maintaining high load factors.
The KGTC is comprised of senior level executives of
the top Korean travel agencies.

As part of the meeting, top Korean travel trade
media interviewed the Guam delegation and the
KGTC members. The delegation also had productive
meetings with the American Chamber of Commerce
(AMCHAM) Korea, the U.S. Commercial Service
Korea, Association of National Tourist Offices
Representatives (ANTOR), the Korea-Guam
Marketing Committee, and various travel trade
organizations as well as select airlines to solicit
interest in Guam travel.

KGTC Guam Fam Tour

In February 2012, GVB hosted the Korea Guam
Tourism Council for a series of meetings on Guam.
The KGTC is comprised of senior level executives of
the top Korean travel agencies. Discussions include
support for additional airlines and gateways out of
Korea to Guam.

Busan International Travel Fair (BITF)

Guam swept two awards at the Busan International
Travel Fair on September 12, 2012 in Seoul, Korea —
Best Folklore Performance Award and Best Tourism
Marketing Award. Jesse & Ruby and the Guam
cultural dancers were one of just two groups invited
to perform at the opening ceremony. The Guam
booth featured weaving demonstrations, live music
and cultural dance performances, and
meet-and-greet with Miss Earth Sarah Filush. An
estimated 95,000 visitors attended the BITF, making
it one of the regions largest travel fairs.

Hana Tour International Festival

On May 12, 2012, GVB participated in its first Hana
International Travel Show, an exhibition that was
attended by over 71,000 consumers and featured
475 organizations representing over 50 global
destinations. The Guam booth featured live cultural
demonstrations and a meet and greet with Miss
International Guam.

Trade Shows/Conventions: 3
Seminars/Workshops: 1
Cooperative Projects: 76
Travel Trade Fam Tours: o)

—

Media Fam Tours:

FY 2012 Total Arrivals: 165,143 (13.8%)

Guam was presented with three awards at the 2012
Korea World Travel Fair held in Seoul. Of the 3,000
exhibitors at KOTFA 2012, GVB was presented with
the prestigious “Best Tourism Publicity Award” and
“Best Folklore Cultural Dance Award” while Pleasure
Island Guam was awarded “Best Booth Design
Award.” KOTFA 2012 drew over 3,000 exhibitors and
gave them exposure and access to over 100,000
travel industry professionals, media and consumers
that were in attendance over the course of four days.
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CHINA MARKET FY2012

HIGHLIGHTS

GVB Appoints New China Representative Agency

In December 2011, Ivy Alliance and AQ
Communications became the GVB tourism
destination representatives in China. Ivy Alliance
works in partnership with AQ Communications Ltd,
GVB’s Hong Kong and China representatives since
2004. AQ Communications continues to provide
media relations and event management execution as
well as daily administrative support in Guangzhou,
Shanghai, and nearby provinces.

GVB representatives for Hong Kong and China, AQ
Communications Ltd. Front row from left: Naomi
Lee, Account Coordinator; Barbara Lee, Account
Executive; Amy Lee, Executive Director, Eunice Mui,
Group Account Manager, Erin Au, Account
Executive,. Back row from left: Dorcus Teng, Account
Manager; Christy Chau, Senior Account Executive;
Cheryl Cheuk, Senior Account Executive; Angie Lam,
Account Executive; Sarah Chui, Account Manager.

Charter Flights

Historically, Chinese New Year — late January to
early February — is the peak travel period for
Chinese visitors to Guam. However, increased efforts
by GVB and industry wholesalers have resulted in an
expansion in anticipation of the inclusion of China in
the Guam-CNMI visa waiver program. As a result,
China’s National Day has also become a peak
traveling period with a total 15 charter flights
sceduled in FY2012, bringing an additional 2,693
passengers to Guam.

Other Trade Shows:
China’s 8th International Forum on Chinese
Outbound Tourism (IFCOT)
National Tour Association (NTA) Road Show
CITM 201

TAIWAN MARKET FY2012

HIGHLIGHTS

Taipei International Travel Fair 2011

For the 19th consecutive year, GVB attended the
Taipei International Travel Fair in November 2011,
the four-day event in which 1,500 exhibitors from
61 countries and approximately 250,000
consumers joined. During the grand opening
ceremony, Senator Tina Rose Mufa Barnes was
invited on stage to participate in the ribbon cutting
event. Furthermore, Guam was selected as one of
the seven Best Booth Operator Award recipients
for its outstanding performances.

During ITF 2011, Guam Booth integrated Facebook
event “Check-in with Guam” for the first time and got
positive responses from the participators. In
addition, spectacular performances of Chamorro
tradition and passionate interaction between the
audience and the host attracted a lot of visitors,
increasing the popularity of Guam Booth among
people.

GVB also visited main airlines in Taiwan and AIT to
strengthen partnership with them. During the
courtesy visit with airlines, both airlines shared good
results and charter flight plans. EVA Air also
mentioned that they would begin to use Hello Kitty
plane for the Taipei-Guam route starting from
January 2012.

Group picture of GVB delegations and performers
with AIT VIPS taken on opening of the American
Pavilion on Nov. 11, 2011.

“The Fierce Wife” Movie Co-ops

GVB sponsored the Taiwanese movie, “The Fierce
Wife” to shoot on Guam in February 2012. The movie
was adapted from a popular TV drama and grossed
over 4.3 million USD after released on August 17th.

Celebrity Ella Wedding Photoshoot and MV
Shooting

GVB sponsored Taiwanese celebrity to have
wedding photo and related MV both shot on Guam
in April 2012. Ella was so satisfied with the scenery
and chapels on Guam that she kept complimenting
that Guam was very beautiful.
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TAIWAN MARKET FY2012
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PACIFIC MARKET FY2012

HIGHLIGHTS

GVB Participates in Productive PATA Travel Mart
GVB participated in the 2012 Pacific Asia Travel
Association (PATA) Travel Mart held in Manila,
Philippines in September 2012. As one of the
organization’s signature annual events, the PATA
Travel Mart is different from traditional consumer
travel shows in that is a “business to business” travel
trade show. Destinations meet with travel
wholesalers and agents by mostly pre-scheduled
appointment. GVB’s marketing team had nearly 40
pre-scheduled appointments in addition to several
walk-ins over the course of two days.

“This year’s PATA Travel Mart was one of the most
productive. Our team met with many travel
wholesalers, including a number from Russia, and
that has already resulted in the creation of Guam
travel packages in partnership with Korean Air,” said
GVB Marketing Manager Pilar Laguafa.

PATA Micronesia Chapter members (L-R) Back: Darin De
Leon - Palau Visitors Authority, Mason Fritz - Chuuk Visitors
Bureau, Casey Jeszenka - Pacific Islands SBDC Network,
Monty McDowell - Advance Management Inc, Quentin Koch
- United, Front Row (L-R): Carol Cruz - Guam Community
College, Pilar Laguaia - Guam Visitors Bureau, Judy Torres -
Marianas Visitors Authority, Dina Rose Hernandez - Guam
Visitors Bureau

PATA Micronesia Unveils Refreshing Brand
Signature

One of the main highlights of the 3rd Tri-Annual
PATA Micronesia Chapter meeting in August 2012 in
Chuuk included the unveiling of the chapter’s
Micronesia branding initiative campaign and new
logo for the region with the tagline “Micronesia -
Experience the Warmth.” The brand signature was
created to invoke an image, a promise of warmth and
represents the peace and tranquility of Micronesia.
The next phase of the Micronesia brand will involve
marketing efforts by the PATA Micronesia Chapter
and its members along with state and national
tourism organizations of the region.

“The chapter members can now be proud that we
have a cohesive brand product to market to the
world which was developed to create, promote, and
reinforce a consistent and positive awareness of
Micronesia,” said Pilar Laguafa, Co-Chairperson of
the PATA Marketing Committee.

HONG KONG MARKET FY2012

HIGHLIGHTS

Hong Thai Joint Summer Promotion

In May 2012, GVB partnered up with Hong Thai
Travel, a leading travel agency in Hong Kong, in a
joint summer campaign that showcased Guam and
generated interest primarily through the use of social
media marketing. Participants in the promotion
qualified for a chance to win airline tickets and hotel
stay on Guam by “liking” the GVB HK fanpage and
Hong Thai fanpage and viewing a commercial on the
page and answering a question about the
commercial.

Chow Tai Fook Perfect One Facebook Campaign
GVB HK lined up with local jewel company Chow Tai
Fook for a group wedding campaign on 11.11.2011 to
promote Guam Weddings in Hong Kong. Couples
entered the contest by uploading their “sweetest
moment” photo and sharing, in 50 words or less, why
they would like to get married on 11.11.2011. 11 couples
each won a wedding trip to Guam.

International Travel Expo HK

ITE & MICE 2012 drew 54 countries and regions
worldwide, 665 international exhibitors, 12,175
regional buyers and trade visitors with 27% from
mainland China and abroad; and 70,430 visitors over
the 4-day show. GVB distributed 2,600 travel
guidebooks and presented a wedding and
honeymoon seminar to travel trade representatives.
GVB also presented a destination seminar to the
public that was attended by over 100 participants.
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NORTH AMERICA
MARKET FY2012

HIGHLIGHTS

Los Angeles Times Travel Show

Held at the Los Angeles Convention Center, GVB
once again made a very strong impact on over
20,000 travel enthusiasts and media who attended
the show and more than 1,300 trade professionals
who exhibited. Daily cultural presentations on the
Cultural Stage and at the GVB booth highlighted an
already festive Guam presence with colorful
balloons, big smiles, staff and volunteers sharing the
Hafa Adai spirit. Product update presentations by
GVB staff provided insight into Guam’s allure and
reasons for travel to the region. United provided
complimentary round-trip tickets from the U.S. to
Guam and GVB used its social media outreach to
raffle off the tickets using its Facebook page -
visitors to the GVB booth were encouraged to write
testimonials of their visit and what they learned
about Guam.

Los Angeles Travel & Adventure Show

GVB received rave reviews for its presentation at the
Los Angeles Travel & Adventure Show 2012 held at
the Long Beach Convention Center. Chamorro
Cultural musicians and dancers from the area
performed daily on the cultural stage and at the GVB
booth. GVB staff made main stage presentations on
Guam as a destination. United once again supported
the efforts with a round-trip ticket from the U.S. to
Guam and which was raffled off to GVB booth
visitors. The show attracted more than 26,000
consumers, trade and media. GVB continues to
reach out to Chamorros and friends of Guam living in
the states and this show located in an important
Guam-heavy community of California helps with
GVB’s outreach efforts for Guam travel.

PHILIPPINES FY2012

HIGHLIGHTS

GVB Participates in Travel Tour Expo

Sponsored by the Philippine Travel Agencies
Association (PTAA) and the Department of Tourism,
the 19th annual Travel Tour Expo in Manila attracted
over 80,000 consumers over the course of three days.
GVB employed a photobooth to attract visitors to the
Guam booth. Guests were able to take a photo with a
Guam backdrop and were able to upload their photos
to the GVB Philippines Facebook page for a chance to
win Guam brand prizes and souvenirs.

Rogue Magazine Fam Tour

ROGUE is the Philippines’ only literary luxury
magazine for a discerning and powerful audience.
ROGUE is synonymous with beautiful women,
world-class photography, and intelligent storytelling.
A team from ROGUE visited Guam and experienced
the island’s cuisine, duty-free shopping and
adventure tours.

OBJECTIVES
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RUSSIA MARKET FY2012

HIGHLIGHTS

Department of Homeland Security Grants Visa
Parole Authority for Russian Visitors to Guam

The Department of Homeland Security on November
23, 2011 granted visa parole authority for Russian
visitors to come to Guam. Parole authority allows
tourists to enter the island on a case-by-case basis,
without the need for a visa. The parole allows
Russian visitors to stay in the Marianas Islands for up
to 45 days total.

GVB Marketing Manager Pilar Laguafna stated that
part of GVB’s marketing plans for Russia is to attend
an international travel fair, much like the JATA fair in
Japan, to be held in Moscow and to put on road
shows in its focus cities in the eastern and central
part of the country.

Laguafa added, “It is our intention to educate the
travel trade on our Parole Authority Visa Waiver
approval, provide information on the accessibility to
the region, inform the trade of travel and tourism
offerings, and to establish media relations for future
marketing campaigns.”

GVB Welcomes First Russian Visitors to Guam
Since Visa Parole Authority

On January 17, 2012, GVB welcomed the first Russian
visitors since the U.S. Department of Homeland
Security approved visa parole for Russian citizens on
January 15, 2012. The Prudnikovs, a family of four,
arrived on Guam via Korean Air under the Guam
Russia Visa Waiver Parole Authority. The family
stayed at the Pacific Islands Club and was on Guam
for three weeks.

“We are delighted to welcome the Prudnikovs out of
the cold winter weather into the gorgeous tropical
climate of Guam,” said GVB General Manager Joann
Camacho. “We are confident this charming family of
four will enjoy all the beach, water, and family
activities the island has to offer and return to Russia
refreshed and recharged.”

GVB Meets with US Consul General in Moscow,
Launches Russian Language Website

In March 2012, an official GVB and Mariana Visitors
Authority delegation traveled to Moscow and met
with the US Consul General and the U.S. Commercial
Service, including the Minister Counselor for
Commercial Affairs of the Embassy of the United
States of America and the Chairwoman of the Visit
USA Russia Committee.

The meeting marked the launch of the official GVB
Russian language website and supporting social
media sites.

GVB Makes First Appearance in Moscow Travel Show
GVB, together with Oversight Chairperson Senator
Tina Muna Barnes and three member companies -
Guam Voyage, Russia Guam Tours and United,
participated in the Moscow International Travel and
Tourism Exhibition from March 21-24, 2012. The
exhibition attracted over 82,000 visitors during the
4-day show, with over 3,000 participants and
exhibitors representing 185 destinations. The US
Ambassador in Moscow visited the Guam booth area
and presentation.

GVB Conducts Guam Destination Workshops

in Khabarovsk and Vladivostok

A GVB delegation, led by Senator Tina Rose Mufa
Barnes, conducted separate Guam Destination
Workshops and introduced Guam, CNMI and the
region of Micronesia to all major Russia media outlets
and travel agents in the Russian Far East cities of
Khabarovsk and Vladivostok. Attendance at the
workshops greatly exceeded GVB’s expectations and
the bureau is very excited and encouraged by the
incredible response. Joining GVB at its presentation
were United, Korean Air, Guam Troika Tours, Russia
Guam Tours and Edge Realty.
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GVB Launches First Consumer Promotion in Russia,
Guam Cultural Group Appears on Russian National
Television

In July 2012, GVB launched the island’s first
consumer promotion in Vladivostok during the city’s
annual City Day holiday.

“We were privileged to have taken part in
Vladivostok’s 152nd anniversary. As Russia is a new
market for Guam, our participation assists us in
raising awareness of Guam and what we have to offer
Russian visitors,” said GVB General Manager Joann
Camacho.

Award-winning Guam cultural group Inetnon Gef
Pa’go was featured on the Russian national television
program “Tsentre Uninmania” ("The Center of
Attention”). Members of the group discussed
Chamorro culture and history on the show and
performed signature Chamorro dances. The
appearance was made possible through a
partnership with the U.S. Consulate office in
Vladivostok.

RUSSIA MARKET FY2012
AT A GLANCE
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FISCAL YEAR ARRIVALS « CIVILIAN/ARMED FORCES AIR & SEA

1,400,000 40.0%
1,200,000 A
I 30.0%
1,000,000 -
I 20.0%
800,000 -
I 10.0%
600,000 A '
I 0.0%
400,000 -+
A
I -10.0%
200,000 -~
- A - -20.0%
FY2003 FY2004 FY2005 FY2006 FY2007 FY2008 FY2009 FY2010 FY201 FY2012
I TOTAL AIR & SEA| 856,931 1,156,199 | 1,210,147 1,217,1M 1,223,290 | 1,179,246 |1,053, 248 | 1,170,857 | 1,147,134 1,270,161
==fy= %CHANGE LY -15.5% 34.9% 4.7% -5.8% 0.5% -3.6% -10.7% 1M.2% -2.0% 10.7%
Compiled by the GVB Research Department.
CIVILIAN/ARMED FORCES AIR & SEA, BY ORIGIN
FY2008 FY2009 FY2010 FY201 FY2012 % Change LY MIX
Japan 882,782 815,262 884,801 819,256 901,683 10.1% 72.7%
Korea 116,041 83,639 120,002 144,844 164,821 13.8% 13.3%
Taiwan, R.O.C. 21,237 22,191 29,413 40,707 49,851 22.5% 4.0%
US Mainland 37,103 37,779 42,619 40,074 41,199 2.8% 3.3%
Hawaii 9,267 8,891 9,863 9,488 9,768 3.0% 0.8%
CNMI 18,184 17,747 18,343 17,910 17,208 -3.9% 1.4%
Palau 3,455 3,645 3,439 3,516 3,667 4.3% 0.3%
FSM 8,509 9,239 9,516 10,164 10,135 -0.3% 0.8%
RMI 1,002 1,005 1,213 1,250 1,079 -13.7% 0.1%
Philippines 10,652 1,357 11,980 10,667 10,171 -4.7% 0.8%
Australia 2,409 2,421 2,779 3,558 3,342 -6.1% 0.3%
Canada 755 672 667 703 773 10.0% 0.1%
Europe 1,584 1,564 1,577 1,465 1,555 6.1% 0.1%
Hong Kong 4,921 2,802 5,640 8,512 8,396 -1.3% 0.7%
Thailand 213 245 264 370 303 -18.3% 0.02%
China, P.R.C. 1,672 2,838 4,602 6,091 8,929 46.6% 0.7%
Vietnam 56 36 80 105 13 6.6% 0.01%
Russia 2 356 385 528 2,930 456.0% 0.2%
Other 3,987 3,430 3,664 3,715 4,097 10.3% 0.3%
Total Civilian Air 1,123,831 1,025,119 1,150,847 1,122,921 1,240,020 10.4% 100.0%
Total Civilian Sea 3,591 7,984 7,658 7,937 4,847 -38.9%
Total AF Air 9,190 10,675 11,981 15,502 21,615 39.4%
Total AF Sea*** 42,634 9,470 371 774 3,679 375.3%
TOTAL ARRIVALS 1,179,246 1,053,248 1,170,857 1,147,134 1,270,161 10.7%

***Navy Port Control. Source: Civilian air & sea and Armed Forces arrivals, Customs and Agriculture Declaration Form, Customs & Quarantine Agency.
Processed and compiled by the Guam Visitors Bureau, Research Department.
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JAPAN ARRIVALS « BY REGION OF ORIGIN

Kanto Chubu Kinki Koshinetsu Hokuriku  Tohoku Kyushu Chugoku Hokkaido Shikoku Okinawa Other TOTAL
(Tokyo) (Nagoya) (Osaka) (Sendai) (Fukuoka) (Hiroshima) (Sapporo) /Miya JA PA N v I s I To R P Ro F I L E
OCT 30,786 7,m 11,413 1,993 807 2,140 2,182 2,564 1,357 906 404 123 61,786
NOV 32,930 8,714 13,963 2,735 1,241 2,352 315 2,203 1,598 e 468 287 70,722
DEC 35,803 9,079 15,303 2,284 861 2,454 3,123 2,811 1414 1130 569 198 75,029 Marital Status Length of Stay ... 3.0 day's
Ist QTR TOTAL 99,519 24,904 40,679 7,012 2,909 6,946 8,420 7,578 4,369 3,152 Laa1 608 207,537 SINGIE e e 39% T-2 NHGNES o 29%
JAN 37,940 9,784 17,002 2,493 1,088 2,861 2,515 2,255 3,135 1,021 455 89 80,638 . .
FEB 39,855 10,548 17,465 2,458 1,352 3,267 2,955 2,401 2,410 1,128 849 182 84,870 N Y g T=Yo BSOSO 61% 3 nlghts .................................................................................... 52%
MAR 49,825 12,330 19,523 2,691 1.510 3.424 3,384 2,797 2,037 1182 510 328 99,541 At NIGNES s 19%
2nd QTR TOTAL 127,620 32,662 53,990 7,642 3,950 9,552 8,854 7,453 7,582 3,331 1,814 599 265,049 A
APR 30,974 8,287 1,667 1,382 803 1,933 1,734 1,585 1,320 618 610 164 61,077 ge
MAY 26,863 7,367 10,531 1,449 976 1,880 2,176 1,689 903 727 583 313 55,457 Less than 20 YEaAIS . 2% Expenditures (per person)
JUN 31199 9,568 12143 1531 928 2178 2183 1679 967 720 692 250 64,018 20729 YVEAIS ettt 54% Prepaid.. e $900.30
3rd QTR TOTAL 89,036 25,222 34,341 4,362 2,707 5,991 6,093 4,953 3,190 2,065 1,885 707 180,552
JuL 41,548 9,220 13,241 1,403 952 2,367 2,619 2,053 1,007 1,025 768 542 76,745 30-39 VEAIS i 21% ONEISIAN e $596OO
AUG 55986 10,869 18,331 1652 796 2,347 2,424 2,264 854 1135 866 1,101 97,982 AO899 YOAIS ettt 14% Average Exchange Rate.....coooeveveeeceieeececeeeeees ¥76.62
SEP 43,071 7,594 15,798 1,583 756 1,933 1,969 2,194 1,029 1,663 574 1,736 79,900 50+ 8%
4th QTR TOTAL 140,605 27,683 47,370 4,638 2,504 6,647 7,012 6,511 2,890 3,823 2,208 3,379 255,270 YEALS s °
FY2012 TOTAL 456,780 110,471 176,380 23,654 12,070 29,136 30,379 26,495 18,031 12,371 7,348 5,293 908,408 Travel Planning
FY2012 Market Mi 3% 12.2% 19.4% 2.6% 1.3% 2% 3% 2.9% 2.0% 1.4% 8% 6%
012 Market Mix 50.3 ° N 3 K 3.3 ° 0 08 06 Income FUIl tOUF PACKAGE coveeeeeeeeeeee oo eeseeees 22%
FY2011 Market Mix 48.9% 12.9% 21.1% 2.5% 1.3% 2.4% 3.4% 3.0% 2.2% 1.5% 0.6% 0.2% .
Less than ¥3.0M ... e 19% Free-time Package ... 69%
Source: Civilian air & sea and Armed Forces arrivals, Customs and Agriculture Declaration Form, Customs & Quarantine Agency. o L. o
Processed and compiled by the Guam Visitors Bureau, Research Department. B 0117 o 08 ] 1 13% Individual Iy arra nged ErAVEl o 5%
¥4 OM-¥4.OM oot 14% GIOUP TOUN ittt 3%
L) ¥5.0M-¥B.9M ..o 20%
GUAM’S MARKET SHARE OF JAPAN OUTBOUND TRAVELLERS o
¥7.0OM-¥9.9M. i 15% Travel Motivation
2,500,000 6.5%
¥TO.0MA e 16% BEACKH o 60%
L 6.09 NO income SPEeCified ... 2% PlEASUIE ..o 50%
6.0%
20007000 L2 1T 1= OO 43%
& Travel Companions REIAXATION 1vveeeeeeeeeeee et ee e s eese e sseneenn 34%
1,500,000 - | 5.0% Frends . 53% SNOP e, 37%
FaMUIY oo 23% PrICE e 34%
F4.5% 9 i i 9
900,000 Y oYU 1Y =30 ] o1 Y75 16% PriOr THID oottt 27%
ChRITA e 13% Water SPOIES .o 24%
P
F4.0% . . .
OFfICO it 5% Safe Destination ... 17%
500,000 A .
L 3.5% ATONE .. 2% Recommendation. ... 21%
OtNEY e 0% HONEYMOON ..ot 4%
0 A F 3.0% )
ocT- T NOV DEC JAN FEB MAR APR MAY JUN m AUG sep SCUDA et 5%
BN Japan Outbound | 1,517,525 | 1,497,704 | 1,461,425 1,331,144 1,572,587 | 1,737,033 | 1,410,963 | 1,431,204 | 1,481,674 | 1,598,016 | 1,964,041 | 1,622,996 Trip Status
—e— MARKET SHARE 41% 47% 51% 61% 5.4% 5.7% 43% 3.9% 43% 5.0% 5.0% 4.9% First Timers 62% Source: FY2012 GVB Japan Exit Surveys and FY2012 Data
............................................................................ (o) Aggregation Report. Fieldwork and analys:s by QMark Research &
Source: Ministry of Justice, Japan. Compiled by the Japan National Tourist Organization. 0 Polling Guam. Percentages are rounded and may not add up to
v 2 (BRI 2 e Repeaters. ... 38% 100%. Average exchange rate source: oanda.com
Repeat Visitors Last Trip
7.0% Within the last year...cievcieccceece 23%
TEO 2 YRAIS i 25%
A A 2 OF MOFE YEAIS vt 51%
6.0%
\ \ Gender
5.0% = MAIE s 52%
\ \\ /\‘ Y LY 48%
4.0% N -7 ¥

Avg MS FY10: 5.0% Avg MS FY11: 4.9% Avg MS FY12: 4.9%

3.0%

OCT
2009

JAN
2010

OCT JAN OCT JAN

NOV | DEC FEB |MAR| APR [ MAY | JUN | JUL | AUG [ SEP | 5570 |NOV| DEC| 5411 | FEB [MAR| APR | MAY [ JUN | JUL | AUG | SEP [ 50q [NOV [ DEC| 5575 | FEB [MAR[APR | MAY | JUN [ JUL | AUG | SEP

MARKET SHARE |4.6%| 5.1% [ 5.7% | 6.4%|6.0%| 5.9% | 4.4% | 3.9% | 3.8% | 4.3%|4.9% | 4.7% | 4.5% | 51% | 5.4% | 6.4%| 6.0%| 5.9% | 4.4%| 3.9% | 3.8% | 4.3% | 4.9% | 4.7% | 4.1% |4.7% | 5.1% | 6.1% | 5.4% [ 5.7% | 4.3% | 3.9% | 4.3% | 5.0%[5.0% | 4.9%

Compiled by the GVB Research Department.
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KOREA ARRIVALS * BY REGION OF ORIGIN

Seoul
OCT 5,484
NOV 6,754
DEC 7,000
1st QTR TOTAL 19,238
JAN 8,334
FEB 7,358
MAR 5,579
2nd QTR TOTAL 21,271
APR 6,000
MAY 6,297
JUN 7,455
3rd QTR TOTAL 19,752
JUL 9,300
AUG 9,268
SEP 6,844
4th QTR TOTAL 25,412
FY2012 TOTAL 85,673
FY2012 Market Mix 51.8%
FY2011 Market Mix 52.9%

Inchon

618
847
749

2,214
882

772

689
2,343

732
743
920

2,395
992
1,013
816
2,821
9,773
5.9%
5.9%

Chungbuk Chungnam

175
178
174
527
216
194
140
550
181
167
231
579
240
234
156
630
2,286
1.4%
1.3%

365
384
501
1,250
485
475
368
1,328
336
313
584
1,233
507
627
492
1,626
5,437
3.3%
3.1%

Gangwon Jeonbuk Gyeonbuk Gyeonggi Jeonnam Gyeongnam
129 165 264 2,538 222 403
175 231 364 2,895 354 628
n9 177 438 2,990 277 751

423 573 1,066 8,423 853 1,782
306 326 51 3,620 391 993
155 281 294 3,067 256 458
134 141 290 2,508 221 388
595 748 1,095 9,195 868 1,839
144 131 361 2,540 204 474
144 137 272 2,495 234 541
134 176 458 3,631 335 732
422 444 1,091 8,666 773 1,747
105 221 489 3,656 246 1,016
127 212 496 3,723 362 1,358
134 100 255 2,988 157 467
366 533 1,240 10,367 765 2,841
1,806 2,298 4,492 36,651 3,259 8,209
1.1% 1.4% 2.7% 22.2% 2.0% 5.0%
0.9% 1.2% 2.7% 21.6% 2.2% 5.0%

Other

333
424
490

1,247
443

341
293
1,077
377
270
462
1,109
694
793
446
1,933
5,366
3.2%
3.1%

TOTAL

10,696
13,234
13,666
37,596
16,507
13,651
10,751
40,909
11,480
1,613
15,118
38,211
17,466
18,213
12,855
48,534
165,250

Source: Civilian air & sea and Armed Forces arrivals, Customs and Agriculture Declaration Form, Customs & Quarantine Agency.
Processed and compiled by the Guam Visitors Bureau, Research Department.

GUAM’S MARKET SHARE OF KOREA OUTBOUND TRAVELLERS

1.4% 1,600,000
1.4% P /\
/ o— \ I 1,400,000
1.3%
/ \ L 1,200,000
1.3% /
I 1,000,000
1.2% /
1.2% - L 800,000
11% 4
. | 600,000
11% 4
I 400,000
1.0% -
} 200,000
1.0% A
0.9% - Lo
ocT-n NoV DEC JAN FEB MAR APR MAY JUN JuL AUG SEP
mm Korea Outbound | 1,032,589 | 974,225 | 1,020,648 | 1,200,782 | 1,150,334 | 1,018,952 | 1,018,645 | 1,096,950 | 1,109,273 | 1,305,418 | 1,334,651 | 1,059,709
—e— MARKET SHARE 1.0% 1.4% 1.3% 1.4% 1.2% 11% 11% 11% 1.4% 1.3% 1.4% 1.2%

Source: Korea Tourism Organization.

1.6%
1.4% //\ ‘//\
1.2% fv \ / \ V\ / m] \
1.0% va J
0.8% v} V
0.6%
0.4%
Avg MS FY10: 1.0% Avg MS FY11: 1.2% Avg MS FY12: 1.2%
0.2%
OCT JAN OoCT JAN oCT JAN
2009 NOV| DEC 2010 FEB |MAR| APR | MAY | JUN | JUL |AUG | SEP 2010 NOV| DEC 201 FEB |MAR| APR | MAY | JUN | JUL |AUG | SEP 201 NOV| DEC 2012 FEB |MAR| APR | MAY | JUN | JUL |AUG | SEP
MARKET SHARE [0.6%]0.8%|1.0% |0.9%]0.9%|0.7%|0.9%| 1.2% | 11% | 1.3% | 1.4% | 1.0% | 1.0% | 1.3% [ 1.3% | 1.1% | 1.2% | 1.0% [ 0.8%| 11% | 1.2% | 1.4% | 1.4% | 11% [1.0% | 1.4% | 1.3% | 1.4% | 1.2% | 11% | 11% | 1.1% | 1.4% [ 1.3% | 1.4% | 1.2%

Compiled by the GVB Research Department.
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KOREA VISITOR PROFILE

Marital Status

SINGIE e e 17%
MAITIEA .t 83%
Age

Less than 20 YEaAIS .. 1%
2029 YEAIS ettt 21%
30739 YEAIS ettt 55%
AO899 YEAIS .cuiiieeeciee et 19%
SO YEAIS ettt ettt ettt et 4%
Income

Less than KW24.0M ... 8%
KW24.0-KWAB.0M ..o 32%
KWA8.0-KW72.0M ..ot 29%
KW T72.0M ot 28%
NoO income SPeCified ... 3%

Travel Companions

FrIENAS oo 9%
Yo' 1Y 44%
SPOUSE ONIY ittt e eae 37%
ChRIT 36%
[ Tt 8%
ALONE e 4%

Trip Status

FIrSt TIMEIS e 85%
REPEALEIS . e 15%
Repeat Visitors Last Trip
Within the last year...iciccceee 30%
TEO 2 YEAIS it 19%
2 OF MNOKE YEAIS eeeeeeteeteeeeeeete et 50%
Gender
ML et 50%
FeMaAl@ s 50%

Length of Stay ......ccccmmrecnnniinnnses e 3. 70 days

T-2 NUGNES e 1%
3 1T 0} OO 62%
4+ NIGNES i 37%

Expenditures (per person)

Prepaid ..o $916.10
ON-1SIAN e e $392.00
Average Exchange Rate.......ccocoeveveeiccicine KW1175.50

Travel Planning

Full tour package ... 55%
Free-time package ... 33%
Individually arranged travel ... 6%
GrOUP TOUF ittt 3%
ComMPANY Paid....ociiiciceceee s 3%

Travel Motivation

REIAXATION 1.t 57%
BEACK .o 41%
Travel TIME e 27%
Safe Destination ... 26%
HONEYMOON ..ot 18%
Recommendation. ... 16%
S LT o TP 15%
WaAter SPOIES e 9%
PrIOF THID oot 7%
PrICE e 6%
BUSINESS Tl ittt ettt ene e 3%
PlEASUIE ..ot 9%

Source: FY2012 GVB Korea Exit Surveys and FY2012 Data
Aggregation Report. Fieldwork and analysis by QMark Research &
Polling Guam. Percentages are rounded and may not add up to
100%. Average exchange rate source: oanda.com
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TAIWAN ARRIVALS * BY REGION OF ORIGIN

Taoyuan,
Taipei Kaohsiung Taichung Miaoli, Hsinehu Other TOTAL TA I WA N VI S I To R P R o F I L E
ocT 2,561 164 600 518 235 4,078
NOV 2167 205 636 495 206 3,709
DEC 1872 233 475 333 182 3,095 Marital Status Length of Stay ......ccevreeeceenisrsrenneeemsseeresnnnees 3.90 days
Ist QTR TOTAL 6,600 602 17 1,346 623 10,882 SINGIE e e 37% T-2 NHGNES s 0%
JAN 4,261 447 1,039 819 449 7,015 ) ]
FEB 2,509 306 445 320 236 3,816 1Y g T=Yo BT 63% 3 nlghts .................................................................................... 33%
MAR 2,264 188 440 204 159 3.255 At NIGNES (e 67%
2nd QTR TOTAL 9,034 941 1,924 1,343 844 14,086 A
APR 2,344 291 629 488 on 3,963 ge
MAY 2,020 214 410 386 166 3,196 Less than 20 YEaAIS .. 1% Expenditures (per person)
JUN 241 277 >89 426 293 4,001 20729 YEAI'S woovreeeereesvvvevoosssssssssseseeessssssssssssssssssssessssssssnnnnons 41% oY o T= L S $659.60
3rd QTR TOTAL 6,780 782 1,628 1,300 670 11,160
JuL 2,409 323 921 453 461 4,567 30-39 YEAIS i 38% ON-1SIANd e e $49830
AUG 2,980 372 954 729 501 5,536 4049 YEAIS i iuiiieeticeee et 15% Average Exchange Rate......ccoeeveicecvceevcecveenn, NT30.47
SEP 2,116 225 475 336 494 3,646 50+ 59
TG TREGTAD S 520 PR [EE s i A 2T ST b
FY2012 TOTAL 29,919 3,245 7,613 5,507 3,593 49,877 Travel Planning
Market Mix 63.1% 5.5% 15.6% 10.0% 5.7% Income FUIL EOUF PACKAGE oo seeseseeeeeeeeeeseeeeeeeaeees 27%
Source: Civilian air & sea and Armed Forces arrivals, Customs and Agriculture Declaration Form, Customs & Quarantine Agency. Less than NTS595K. ... 26% Free-time packag i 43%
Processed and compiled by the Guam Visitors Bureau, Research Department. L.
NTE5O5K-NTTLIBOK ...eviieeeteetiecteectee et 36% Individually arranged travel.......veveeccceieceen, 23%
NT1,189K-NT2,379K 25% Group tour 4%
5 s yB79K . 2090 GFOUP TOUL
GUAM’S MARKET SHARE OF TAIWAN OUTBOUND TRAVELLERS NT2379K oot 12%  COMPANY Padlerererererermsmsnsvoomereseesesesesese 4%
1,100,000 0.9% NO income SPECIfied ... 1%
1000000 _ L 0.8% Travel Motivation
F /\ 075 Travel Companions REIAXATION veeeeeeee et e e e e e s s e e sene e s seeneenn 32%
r . Cl
900,000 TG o @ LSRR 27% BRACK .. 58%
L 0.6% .
\ ° Family 15% Travel Time 5%
800,000 - I 0.5%
1 0, 0,
700,000 - L0.4% CIld e s 10% HONEYMOON ..iiicectcececee et 12%
0.5% OFffICO et 12% Recommendation. ... 15%
600,000 - ALONE . 7% SO et et ene
F0.2%
Water Sports
500,000 - . . .
r0.1% Trip Status PriOr THID coeieceeeeee ettt ettt e ere et ere e
400,000 - L 0.0% FIrst TIMEIS e 91%
ocT-1 NOV DEC JAN FEB MAR APR MAY JUN JuL AUG SEP o
REPEALEIS . 9%
BN Taiwan Outbound | 844,814 | 706,108 | 656,728 | 901,293 | 772,495 | 723,643 | 851,486 | 849,354 | 908,600 | 1,041,365 | 933,988 | 818,593 o )
—e— MARKETSHARE |  0.5% 0.5% 0.5% 0.8% 0.5% 0.4% 0.5% 0.4% 0.4% 0.5% 0.5% 0.4% Repeat Visitors Last Trip
H H )
Source: Tourism Bureau, Ministry of Transportation and Communications, Republic of China. Within the last YA i 33%
TEO 2 YEAIS it 19%
0.8% 2 OF MNOKE YEAIS eeeeeeteeteeeeeeete et 48%
0.7%
/ \ / \ Gender ] )
0.6% Source: FY2012 GVB Taiwan Exit Surveys and FY2012 Data
: MaAIE e 55% Aggregation Report. Fieldwork and analysis by QMark Research &
K Polling Guam. Percentages are rounded and may not add up to

0.5% / \ A /\ / \ /\ N =Y 0 g 151 LTSRS 45% 100%. Average exchange rate source: oanda.com
0.4% /
0.3%

0.2% >

¥
0.1%
Avg MS FY10: 0.3% Avg MS FY11: 0.4% Avg MS FY12: 0.4%
0.0%
oct JAN oct JAN oct JAN
25| Nov|pEc AR | FeB |MAR| APR [MaY [ Jun | suL |auc | sep | 95T [Nov| DEc| 25N | FeB | MAR| AR [MaY | Jun | JuL | aus | sep [ ST [Nov| DEc| JA% | FeB | MAR| AR [MAY | Ju | JuL | Auc | sep

MARKET SHARE [0.2%]0.3%[0.2%| 0.3%| 0.6%] 0.2%( 0.2% 0.3% | 0.3% 0.5% | 0.4% | 0.3% 0.3% | 0.3% 0.3%| 0.5%] 0.4% 0.3% 0.2% | 0.3%| 0.5% | 0.8%| 0.5% | 0.5% | 0.5% | 0.5% | 0.5% 0.8% | 0.5% 0.4%] 0.5% | 0.4% 0.4% | 0.5% 0.5% | 0.4%

Compiled by the GVB Research Department.
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HONG KONG VISITOR PROFILE

Marital Status Length of Stay 3.20 days
SINGIE e e 30% T-2 NHGNES o 25%
[N E= T G =T OO 70% B NIGNES e e
4+ nights
Age
Less than 20 YEaAIS. .. 0% Expenditures (per person)
20729 YEAIS oottt 44% Prepaid... e $860.70
30-39 YEAIS ottt 33% ON-ISIANG s $471.10
AO-49 YEAIS.cuiiiceeciecte ettt 14% Average Exchange Rate......cocvevevcecevececeeecens HKD7.79
SO+ YRAIS oottt 7%
FY2012 Market Mix Travel Planning
Income FUll toUr PACKAGE ... 5%
Less than HKD24O0K ...t 8% Free-time pPackage ... 24%
HKD240K-HKD5OOK ....cooeiercreeeeiteee e 45% Individually arranged travel.......veveeccceieceen, 68%
HKD50OK-HKDTLOM ..o 34% [T o TUT o3 T U T RS 2%
HKDT.OMA ettt 12% ComMPANY Paid....ciiiccececee e 1%
No income specCified ... 2%
Travel Motivation
Travel Companions RelaXation ... 25%
FRIENAS ot BEACK o 47%
........................................................................................ Travel TiMe. s 4%
............................................................................. Safe Destination ... 13%
........................................................................................... HONBYMOON ...ttt D 0B
........................................................................................... Recommendation ... 7%

ShopP .o
........................................................................................... Water Sports
Prior THID coccecece e
Trip Status PHICE ettt s
FIrSt TIMEIS oot 90% Visit Friends & Relatives
REPEALEIS . 10% GOl e
Repeat Visitors Last Trip Get MArried..... e
Within the last year
TEO 2 YOAIS e 35% Source: FY2012 GVB Hong Kong Exit Surveys and FY2012 Data
2 OF MNOFE YEAIS w.eouiieieieeeeeteieieie ettt senens 31% ';,,gf,’,-f,e: 2‘;‘;’,’,,“:’;:’:;‘,’;;’;’:’ :,': ,i,’L‘,’,:,:Z’ﬁ,’;’;',{af’:Z{’;ﬁs:: ',‘;h &

100%. Average exchange rate source: oanda.com

Gender
SHANGHAI BEIJING DALIAN 1] L= OO 57%
FeMAIE e 43%

I 2012 Seats 1,836 918 153

== | F 92.8% 95.0% 84.3%
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OTHER VISITOR ARRIVALS ¢« BY REGION OF ORIGIN HOTEL OCCUPANCY TAXES

$30
US MAINLAND (CIVILIAN AIR) OCT NOV DEC JAN FEB MAR APR MAY JUNE JUL  AUG SEP TOTAL
FY2009 2793 2,577 2,862 3141 3031 3415 3,398 3315 3736 3,837 3N4 2560 37,779
FY2010 3062 2804 3560 3,582 3,476 3,722 3,677 3512 4004 4001 3633 3586 42619
Fy20m 3136 3035 3365 3415 3626 3468 3342 3441 3537 3638 3155 2916 40,074 $25
FY2012 2,829 3352 3853 3223 3,320 3,695 3,256 3,537 3,664 3,755 3,095 3,440 41199
HAWAII (CIVILIAN AIR) OCT NOV DEC JAN FEB MAR APR MAY JUNE JUL  AUG SEP TOTAL
FY2009 651 707 578 649 722 783 970 762 806 898 707 658 8,891
FY2010 735 774 703 829 748 967 826 862 884 822 851 862 9,863 g $20
Fy20m 765 788 832 729 754 757 778 800 772 733 1,013 767 9,488 o
FY2012 794 790 707 719 699 934 838 908 1,043 759 700 877 9,768 S
AUSTRALIA (CIVILIAN AIR) OCT NOV DEC JAN FEB MAR APR MAY JUNE JUL  AUG SEP TOTAL = s
FY2009 229 187 172 237 129 207 226 298 192 168 165 211 2,421 DI
FY2010 198 154 209 313 220 280 258 258 179 220 216 274 2,779
FY20T1 235 236 267 300 185 239 538 499 247 310 181 321 3,558
FY2012 316 322 298 340 254 306 382 234 209 180 200 301 3,342 510
HONG KONG (CIVILIAN AIR) OCT NOV DEC JAN FEB MAR APR MAY JUNE JUL  AUG SEP TOTAL
FY2009 341 246 276 210 208 207 223 168 253 263 216 191 2,802
FY2010 362 222 349 313 465 234 657 730 554 582 632 540 5,640
FY20T1 827 605 751 445 900 695 613 903 706 749 616 702 8,512 $5
FY2012 684 1,023 860 747 692 622 605 647 632 648 606 630 8,396 FY2005 FY2006 FY2007 FY2008 FY2009 FY2010 FY201 FY2012
PHILIPPINES (CIVILIAN AIR) OCT NOV DEC JAN FEB MAR APR MAY JUNE JUL  AUG SEP TOTAL % Chg over LY 7.6% 31% 71% 0.3% 7.7% 11.9% 6.1% 12.0%
FY2009 1152 875 1067 524 814 880 1684 1138 866 782 819 756 1,357 Collections $18,991,231 $19,572,406 $20,952,407 $21,007,283 $19,399,065 $21,715,569 $23,070,767 $25,820,086
FY2010 969 1219 1,098 552 609 1022 2,001 1,411 907 637 625 930 11,980
FY20T11 1,286 1039 1282 590 659 809 1123 1,237 716 646 709 571 10,667 Source: Division of Accounts, Department of Administration, Government of Guam
FY2012 954 1,031 990 458 527 757 1,206 1,234 787 763 654 810 10,171
MICRONESIA (CIVILIAN AIR) OCT NOV DEC JAN FEB MAR APR MAY JUNE JUL  AUG SEP TOTAL
FY2009 2669 2279 2788 2,091 2161 2775 2,361 2510 3081 3782 2956 2183 31,636
FY2010 2,324 2,930 2,734 1970 2162 2,772 2,544 2831 3060 3510 3378 2,296 32511 H OT E L RO O M | N V E N TO RY H OT E L RO O M RAT E S (Avg. Weighted)
Fy20m 2,574 2,457 2921 2322 2257 3065 2946 2563 3019 3435 3026 2255 32,840
FY2012 2,987 2,522 2,746 2161 2002 2,704 2338 2668 3,399 3222 3154 2168 32,089 9.600
RUSSIA (CIVILIAN AIR) OCT NOV DEC JAN FEB MAR APR MAY JUNE JUL  AUG SEP TOTAL g
FY2009 22 48 50 76 16 26 25 33 24 1 12 13 356 FY2009 FY2010 FY2011 FY2012
FY2010 12 23 68 115 19 41 21 26 23 16 12 9 385 9,429
Fy20m 45 25 70 104 1 63 33 53 47 40 21 16 528 9.400 A OCT $103 $98 $105 $105
FY2012 72 25 147 201 135 302 287 282 374 426 371 308 2,930 ’
CANADA (CIVILIAN AIR) OCT NOV DEC JAN FEB MAR APR MAY JUNE JUL  AUG SEP TOTAL 9,259 NOV $108 $98 $105 $106
FY2009 35 67 101 84 58 46 50 80 33 38 48 32 672 DEC $132 $123 $122 $127
FY2010 46 67 80 83 59 108 53 43 27 33 41 27 667 9,200 -
Fy20m 43 73 71 69 72 72 59 70 47 49 37 41 703 JAN $114 $117 $118 $118
FY2012 62 88 91 67 69 85 62 63 59 44 33 50 773
EUROPE (CIVILIAN AIR) OCT NOV DEC JAN FEB MAR APR MAY JUNE JUL  AUG SEP TOTAL 9.000 FEB $103 $104 $106 $116
FY2009 107 121 153 128 144 150 184 87 109 174 121 86 1,564 ) MAR $106 $108 $106 $117
FY2010 145 142 181 173 130 140 126 101 109 14 141 75 1,577
FY20m 85 174 151 145 152 158 12 88 69 92 136 103 1,465 8,844 APR $105 $105 $111 $117
FY2012 85 153 146 125 130 168 168 83 119 13 155 110 1,555 8.800
THAILAND (CIVILIAN AIR) OCT NOV DEC JAN FEB MAR APR MAY JUNE JUL  AUG SEP TOTAL ’ 8719 MAY $109 3 $ne $121
FY2009 30 23 34 1 11 22 28 17 11 23 25 10 245 JUN $96 $99 $104 $109
FY2010 24 17 23 26 30 19 42 19 19 17 12 16 264 8.606
FY20m 33 27 21 25 21 64 34 34 55 104 64 16 498 8.600 ’ JUL $107 $112 $121 $125
FY2012 29 21 21 16 32 20 29 27 21 52 18 17 303 g
VIETNAM (CIVILIAN AIR) OCT NOV DEC JAN FEB MAR APR MAY JUNE JUL  AUG SEP TOTAL AUG $129 $136 $1517 $156
FY2009 3 3 2 7 1 4 7 4 1 3 1 (0] 36 SEP $-|o2 $-|04 $107 $-|-|9
FY2010 7 8 10 2 20 8 2 10 4 5 4 0 80 8,400 -
Fy20m 12 5 6 7 9 4 12 10 5 10 7 18 105 FY AVG $110 $110 $114 $120
FY2012 7 2 5 16 14 9 3 0 17 15 3 22 13 8,285
CIVILIAN SEA ARRIVALS OCT NOV DEC JAN FEB MAR APR MAY JUNE JUL  AUG SEP TOTAL Source: Guam Hotel & Restaurant Association
FY2009 29 203 1296 625 35 3275 2,390 52 23 29 22 5 7984 8,200 +
FY2010 19 25 664 15 3,299 641 2,235 246 72 82 217 43 7,658
Fy20m 37 78 1,290 4 34 3,464 2228 592 36 32 105 37 7,937
FY2012 2,287 51 81 452 14 1,058 336 310 28 80 36 14 4,847 8.000
ARMED FORCES AIR ARRIVALS OCT  NOV DEC JAN FEB MAR APR MAY JUNE JUL  AUG SEP TOTAL ’ i
FY2009 962 569 584 1,282 732 928 597 857 951 1182 1,301 730 10,675
FY2010 810 359 354 856 704 1,515 782 1,423 1133 977 1168 1,900 11,981
Fy20m 720 1,249 733 783 1452 2619 1216 959 1,051 1248 1825 1145 15000 7800 |
FY2012 1,280 1722 1469 1450 217 2166 1197 2196 1154 1593 1637 3,634 21615 ’
ARMED FORCES SEA ARRIVALS OCT  NOV DEC JAN FEB MAR APR MAY JUNE JUL  AUG SEP TOTAL
FY2009 8,459 n.a. n.a. n.a. 200 152 n.a. 196 24 182 10 247 9,470
FY2010 0 105 0 198 o) o) o] o] o) 68 0 o) 371 7,600 - ; ; ; ; ;
FY2011 0 170 0 29 149 0 0 120 7 72 227 0 774 FY2007 FY2008 FY2009 FY2010 FY201 FY2012
FY2012 10 o) 12 o) o) o) o] 157 0 0 O 3500 3,679
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PERFORMANCE

Total arrivals to Guam
I D D e

FY2012 8,526

FY20m 8,711

FY2010 8,029

FY2009 17,454

98% 98% 99% 99% 100% 100%

FY2012 Arrivals Summary

Guam experienced an overall 10.7% increase in
total arrivals, ending the year with a combined
1,270,161 visitors from all markets. The Japan
market fully recovered from the 3/11 triple
disasters, with the island welcoming 907,765
travelers from its largest source market. The
Korean market also continued its upward trend
with 165,143 visitors (+13.8%), and combined, Japan
and Korea represent almost 85% of all arrivals.
Taiwan positioned itself as the third largest Asian
source market with 49,851 visitors (+22.5%).

Travel from Chinese markets remained mixed, with
Hong Kong slightly down (-1.4%) and China
(+46.3%) continuing to see significant gains, but
together still account for only 17,436 visitors, or 1.4%
of total arrivals. There was positive growth from the
U.S. Mainland (53,329 pax, +10.1%), Hawaii (11,437
pax, +2.1%) and Australia (4,071 pax, +11.2%), while
the Philippines (10,240 pax -4.7%) declined slightly.
Collectively, Micronesia (CNMI, Palau, FSM, RMI)
made up 2.5% of total arrivals to Guam, with 32,156
visitors from the region. The biggest percentage
increase for the year came from Russia (2,931 pax,
+455%), which was granted visa waiver status in
January 2012.

$1 4bn total tourism economy sales
. (Economic Report 2012)

31 0/ of all jobs on Guam is supported
O Dby the Tourism industry

20 OOO number of jobs in
y the tourism industry
in hotel room night sales
$400m in 2010
of Guam’s Gross Domestic
$91 5m vt (GDP)
$1 50 in revenue generated for the
m Government of Guam
in Hotel Occupancy
$218m Taxes (2010)

-I 100 in on-island spend by each visitor
$ 3 (Economic Report 2012)

FINANCIAL REPORT

2012 2011
Revenues:
Consumption tax refund 196,118 224,468
In-kind contributions from
members and others 88,550 1,122,635
Memberships 37,600 30,200
Total revenues 322,268 1,377,303
Less:
Bad Debts = =
Net Revenues 322,268 1,377,303
Expenses:
Professional services 8,844,374 8,086,548
Personnel 1,838,358 1,738,183
Miscellaneous 881,722 896,654
Pass-thru appropriations 530,376 1,151,605
Travel 473,445 442,102
Rent/lease 271,488 286,979
Utilities 210,964 211,584
Grants 188,850 276,607
Community Programs 162,315 45,735
Materials and supplies 152,570 115,706
Depreciation 109,364 13,975
Promotional in-kind contributions 88,550 1,122,635
Equipment 42,039 22,744
Advertising 35,022 77,848
Insurance 23,458 19,940
Repair and maintenance 16,437 31,741

Total operating expenses 13,869,332 14,640,586

Operating revenues net
of operating expenses

(13,547,064) (13,263,283)
Nonoperating revenues (expenses):
Grants-in-aid from

Government of Guam

Operations 15,729,934 13,177,625
Pass-thru 530,376 1,151,605
Federal 172,243 100,000
Other nonoperating income
(expense), net 221,224 390,172
Interest income 12,925 10,147

Total nhonoperating

revenues, net 16,666,702 14,829,549

Change in net assets 3,119,638 1,566,266
Net assets at beginning of year 14,255,440 12,689,174
Net assets at end of year 17,375,078 14,255,440

INDEPENDENT AUDIT: An independent audit,
performed by Deloitte & Touche, resulted in the GVB
receiving an unqualified (clean) audit opinion. The
Office of Public Accountability released the audited
financial report dated February 21, 2013 and can be
found on the OPA’s website, www.guamopa.com.

LOOKING TO THE FUTURE

GVB Supported Organizations

¢ Department of Administration

¢ Department of Parks & Recreation

« FESTPAC & Folklife Festival

¢ Guam Community College

¢ Guam Council on the Arts & Humanities Agency

¢« Guam Environmental Protection Agency

¢ Guam International Film Festival

¢ Guam Museum Foundation

¢ Guam Police Department

e Guam Territorial Band

¢ Guam Tourism Foundation

¢« Guampedia Foundation

¢ Haya Cultural Preservation Foundation (Sinanga-ta
Outreach)

e Historic Inalahan Foundation

¢ Mayor’s Council of Guam

¢ Micronesia Cruise Association

e Pa’a Taotao Tano

« Pacific War Museum Foundation

* The A’s and A’s of Chamorro Project

e Tourism Education Council

¢ Traditions About Seafaring Islands (TASI)

¢ Traditions Affirming our Seafaring Ancestry (TASA)

¢ University of Guam

¢ World War Il Survivor History - Video Commentary

HOT Bond Projects

HOT stands for Hotel Occupancy Tax, which was
created to fund the operations and functions of the
Guam Visitors Bureau. HOT Bond Projects are Capital
Improvement Projects that use proceeds from HOT
Revenue Limited Obligation Bonds to fund the
building of Guam’s first permanent and
comprehensive cultural and educational museum as
well as upgrade and refurbish some of our island’s
historic sites, tourist attractions and community
projects. The HOT Bond Projects were established by
Public Law 30-228.

The Guam Museum

The original Guam Museum was built in 1932 and
about a decade later it was completely destroyed
during World War Il, with many artifacts dispatched
for safe keeping to other museums and private
collectors around the world.

The vision of the Guam Museum Foundation, Inc is to
build a world class facility that is home for artifacts
and historic documents; a dynamic cultural
destination that reflects a sense of Guam and the
Chamorro culture and stimulates community
ownership and involvement.

Other Hot Bond Projects

¢ Restoration of Plaza de Espaia

¢ San Vitores Road Flooding Mitigation

* Hagatfa Vicinity Street Light Installation

¢ Governor Joseph Flores Memorial Park
Enhancements (Ypao Beach)
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ACCOUNTANTS

Deloitte & Touche

Takahito Kobayashi,

Manager - Japanese Services Grp.

Tel: 646-3884 Fax: 649-4265

Email: takahitokobayashi@deloitte.com
www.deloitte.com

Ernst & Young LLP

John R. Onedera, Country Managing Partner
Tel: 649-3700 Fax: 649-3920

Email: john.onedera@gu.ey.com
www.ey.com/gu

Ernst & Young LLP

Oscar Miyashita, Senior Advisor
Tel: 649-3700 Fax: 649-3920
Email: oscar.miyashita@gmail.com
www.ey.com/gu

AIRLINE/AVIATION

Aircraft Service International Group
Robert Erlbeck, General Manager
Tel: 642-5244 Fax: 649-2096
Email: robert.erlbeck@asig.com
www.asig.com

China Airlines

Norman Wang, General Manager

Tel: 649-0860 Fax: 649-0867

Email: norman.wang@china-airlines.com
www.china-airlines.com

Eva Airway Corporation

Garrin Lin, GM Station Manager
Tel: 648-7224/7 Fax: 648-7228
Email: garrinlin@evaair.com
www.evaair.com

Japan Airlines Int’l Co., Ltd.

Jun Abe, V. P. & Regional Manager
Tel: 642-6421 Fax: 642-6429
Email: junl.abe@jal.com
www.jal.com/en

Korean Air

Dong Hyu Shin, Regional Manager
Tel: 642-3217 Fax: 642-3219
Email: dhyushin@koreanair.com
www.koreanair.com

Micronesian Aviation Systems, Inc.
Minoru Miyaji, President

Tel: 473-9595 Fax: 473-9596
Email: mm@ifcguam.com
www.ifcguam.com

Sky Guam Aviation

Takeshi Haseyama, President
Tel: 477-0737 Fax: 477-0717
Email: info@skyguam.us
www.skyguam.us

Trend Vector Aviation Int’l
Toshihiro Shima, President
Tel: 473-4100 Fax: 473-4101
Email: info@trendvector.com
www.trendvector.com

United/Continental Airlines

Quentin Koch, Director Sales, Micronesia
Tel: 645-8772 Fax: 645-8418

Email: quentin.koch@united.com
www.united.com

AR 12|56

ARCHITECTS

RIM Architects (Guam) LLC
Timothy L. Armour

Tel: 477-2111 Fax: 477-2125

Email: tarmour@rimarchitects.com
www.rimarchitects.com

Taniguchi Ruth Makio Architecture
Michael Makio, Associate Partner
Tel: 475-8772 Fax: 472-3381

Email: arch@traguam.com

Email: mmakio@traguam.com

ART SALES/CULTURAL SERVICES

J. Flores

Judy Flores

Tel: 828-8040 Fax:

Email: judyflores@guam.net

ATTORNEYS

Calvo Fisher & Jacob LLP
Eduardo A. Calvo, Partner

Tel: 646-9355 Fax: 646-9305
Email: ecalvo@calvofisher.com
www.calvofisher.com

Cunliffe & Cook

F. Randall Cunliffe, Partner
Tel: 472-1824 Fax: 472-2422
Email: cclaw@teleguam.net

Law Offices of Cynthia V. Ecube
Cynthia Ecube, President

Tel: 472-8889 Fax: 472-8890
Email: ecubelaw@guam.net

AUTOMOBILE DEALERS & RENTALS

Andy Rent-A-Car (Hawaii’ Int'l)
Jason Zheng, Owner

Tel: 646-7896 Fax: 646-7891
Email: andycar2000@163.com
www.andycarrentalguam.com

Atkins Kroll, Inc.

Alex Hammett, Rent-A-Car Manager
Tel: 646-1876 Fax: 649-9547

Email: alex.hammett@akguam.com
www.akguam.com

Avis Rent-A-Car

Cathy Mateo, General Manager
Tel: 646-1801 Fax: 649-2847
Email: rentacar@avisguam.com
Email: cmateo@avisguam.com

Cars Plus

Jennifer C. Camacho, Business Dev. Mgr.
Tel: 477-7807 Fax: 477-7805

Email: jenniferc@carsplusguam.com
www.carsplusguam.com

Dollar Rent-A-Car

Kazumi Lamayo, General Manager
Tel: 646-7000 Fax: 649-2116
Email: kazumil@dollar.com.gu
www.dollar.com.gu

Hertz Rent-A-Car

Michael Perrin, General Manager
Tel: 646-5875 Fax: 649-9024
Email: hertzgm@triplejguam.com
www.hertz.com

Nippon Rent-A-Car

Hideharu Baba, President

Tel: 646-1243 Fax: 649-3710
Email: shinjo@nipponguam.com
cindynippon@gmail.com
www.hipponguam.com

Thrifty Car Rental of Micronesia
Jennifer C. Camacho, Business Dev. Mgr.
Tel: 646-6555 Fax: 649-9365

Email: jenniferc@carsplusguam.com
www.thriftyguam.com

BANKS

ANZ Guam, Inc.

John Wade, President & CEO
Tel: 479-9000 Fax: 479-9090
Email: john.wade@anz.com
www.anz.com/guam

Bank of Guam

Frank M. Atalig, Senior Vice President
Tel: 472-5268 Fax: 477-0551

Email: fatalig@bankofguam.com
www.bankofguam.com

Bank of Guam

Jackie Marati, Senior Vice President
Tel: 472-5258 Fax: 477-6796

Email: jackie.marati@bankofguam.com
www.bankofguam.com

Bank of Guam

Joseph Bradley, Senior Vice President
Tel: 472-5269 Fax: 477-0551

Email: jopbradley@bankofguam.com
www.bankofguam.com

Bank of Guam

Joyce B. Miyashita, Senior Vice President
Tel: 472-5497 Fax: 472-5151

Email: jbmiyashita@bankofguam.com
www.bankofguam.com

Bank of Guam

Keven Camacho, Vice President

Tel: 647-9147 Fax: 649-1259

Email: keven.camacho@bankofguam.com
www.bankofguam.com

Bank of Guam

Lourdes Leon Guerrero, President
Tel: 472-5271 Fax: 477-8687
Email: loulg@bankofguam.com
www.bankofguam.com

First Hawaiian Bank
Laura-Lynn Dacanay,

Senior Vice Pres./Region Mgr.
Tel: 475-7884 Fax: 475-7886
Email: Idacanay@fhb.com
Email: Igarrido@fhb.com
www.fhb.com

BUSINESS & INVESTMENT CONSULTANTS

ASC Trust Corporation

David John, President

Tel: 477-2724 Fax: 477-2729
Email: david.john@asctrust.com
www.ascpac.com

ASC Trust Corporation

Nathan Taimanglo, Marketing Manager
Tel: 477-2724 Fax: 477-2729

Email: nathan.taimanglo@asctrust.com
www.ascpac.com

G. L. Johnson Management Co.
George L. Johnson, President
Tel: 646-8100 Fax: 646-8005
Email: gjohnson@ite.net

Guam Strategic Development
Regional Center

Daniel D. Swavely, Manager
Tel: 475-9800 Fax: 475-9801
Email: office@guameb5.com
www.guameb5.com

As of May 2013

Money Resources, Inc.

Carl Peterson, President

Tel: 646-0000 Fax: 649-0014

Email: carlpete@moneyresourcesinc.com
www.moneyresourcesinc.com

COMPUTER / INTERNET SERVICES

Guam Metro Networks, LLC (Guam Wifi)
Kevin H. Yamazaki, Manager

Tel: 648-0614 Fax: 648-0614

Email: keviniyamazaki@guamwifi.com
www.guamwifi.com

Sanford Technology Group
Dave Sanford, Vice President
Tel: 647-0220 Fax: 647-0200
Email: daves@stgguam.com
www.stgguam.com

CONSULTANT - TOURISM & REAL ESTATE

Nanum Consulting Corporation

Thomas Son, General Manager

Tel: 969-9673 Fax: 968-9476

Email: thomasson@nanumconsulting.com
nanumconsulting.com

EDUCATIONAL SERVICES &
TRAINING FACILITIES

Guam Aikikai (Aikido School)
Mutsuko Minegishi, General Manager
Tel: 689-5887 Fax: 646-6001

Email: minegishi@guam.net
www.guamaikikai.org

Guam Community College

Norman Aguilar, Dept. Chair, Tourism Hospitality
Tel: 735-5629 Fax: 734-1004

Email: norman.aguilar@guamcc.edu
www.mygcc.edu

Japanese Language Instruction
Fumio Sawada, Instructor

Tel: 777-3005 Fax: 632-9042
Email: swd@teleguam.net

ENTERTAINMENT

SandCastle, Inc.

Sudipta Basu, General Manager
Tel: 646-6800 Fax: 649-7262
Email: sbasu@baldyga.com
www.sandcastleguam.com

EVENTS, PROMOTIONS &
LOCATION SERVICES

Aqua Mind Guam

Kazue Otani, President

Tel: 646-3666 Fax: 646-2590
Email: otani@ite.net

FACILITIES MANAGEMENT /
MAINTENANCE

Advance Management, Inc.
Monty McDowell, CEO

Tel: 649-6488 Fax: 646-3739
Email: ami@amiguam.com
www.amiguam.com

P.H.R. Ken Assest Mgmt. Inc.
Tetsuro Imamura, President

Tel: 646-3860 Fax: 646-3861
Email: t-imamura@ken-lease.co.jp

P.H.R. Ken Assest Mgmt. Inc.

Milton Morinaga, Managing Director
Tel: 646-3860 Fax: 646-3861

Email: morinaga@kona.net

FLOWERS & CRAFTS

Flower House AYA

Toyohito Yoneyama, President
Tel: 649-1187 Fax: 646-4407
Email: yone828@gmail.com
www.guam-floweraya.com

FOREIGN EXCHANGE

JCB International

Yoshihiro Hattori, General Manager
Tel: 646-0993/5 Fax: 646-0994
Email: yoshihiro.hattori@jcbimic.com
www.jcb-global.com

GOLF COURSES / PRODUCTS

Country Club of the Pacific
Hajime Ogimi, General Manager
Tel: 789-1361 Fax: 789-1496
Email: hajime@ccpguam.net
www.ccpguam.com

Starts Guam Golf Resort Inc.
Noboru Izumi, General Manager
Tel: 632-1111 Fax: 632-6367
Email: sggr7@kuentos.guam.net
www.starts.co.jp/guam

HOTELS / MOTELS / BED & BREAKFAST

Aurora Resort Villa & Spa

(Guam Resorts Inc)

Ronald Su, Vice President

Tel: 646-6811 Fax: 649-6597
Email: ronaldsu@harvestguam.com
www.guam-auroraresort.com

Bello Hospitality Group LLC

(Yapo Breeze Inn)

Brittney Bello

Tel: 647-8970 Fax: 647-7562

Email: brittneymariebello@gmail.com
Email: bellohospitalitygroup@gmail.com
www.ypaobreeze.com

Fiesta Resort Guam

Jeffrey W. Schweizer, General Manager
Tel: 646-5881 Fax: 646-6729

Email: jws@fiestaguam.com

Email: jeffrey_schweizer@fiestaguam.com
www.fiestaguam.com

Guam Garden Villa B&B Homestay

Herta Laguana, Owner

Tel: 477-8166

Email: reservation@guambnbhomestay.com
www.guambnbhomestay.com

Guam Marriott Resort & Spa

Roy Abraham, General Manager

Tel: 649-7827 Fax: 649-9335

Email: mhrs.gumrt.dirops@marriotthotel.com
www.marriott.com/gumrt

Guam Plaza Hotel (City Hill Corp.)
Eric Ichioka, President

Tel: 646-7803 Fax: 646-3952
Email: hr@guamplaza.com
www.guamplaza.com

Guam Reef Hotel

Yasuhiro Kotera, General Manager
Tel: 646-6881 Fax: 649-6339

Email: maggi.woods@guamreef.com
www.guamreef.com

Hilton Guam Resort & Spa

Makoto Yasuhara, General Manager
Tel: 646-1835 Fax: 649-1190

Email: makoto.yasuhara@hilton.com
www.hiltonguamresort.com

Holiday Resort & Spa Guam

Kiyoshi Kawano, General Manager

Tel: 647-7272 Fax: 646-0867

Email: gmhrg@holidayresortguam.com
www.holidayresortguam.com

Hotel Nikko Guam

Jennifer Chae,

Int’l Sales & Marketing Manager

Tel: 646-0032 Fax: 649-8817

Email: jennifer.chae@nikkoguam.com
www.nikkoguam.com

Hotel Nikko Guam

Masaaki Kawanabe, General Manager
Tel: 649-8815 Fax: 646-0031

Email: information@nikkoguam.com
www.nikkoguam.com

Hyatt Regency Guam

Janhendrik Meidinger, General Manager
Tel: 647-1234 Fax: 647-1236

Email: jan_hendrik.meidinger@hyatt.com
www.guam.regency.hyatt.com

Outrigger Guam Resort

John Wigsten, General Manager

Tel: 649-9000 Fax: 647-9068

Email: john.wigsten@outriggerguam.com
www.outrigger.com

Pacific Islands Club

Ken Yanigasawa, General Manager
Tel: 646-9171 Fax: 648-2474
Email: kyanigasawa@pic.com
www.picresorts.com

Sheraton Laguna Guam Resort
Vincent Cruz, General Manager
Tel: 646-2222 Fax: 649-0426
Email: Vincent.Cruz@sheraton.com
www.sheraton.com/guam

Tamuning Plaza Hotel

Young Han, General Manager
Tel: 649-8646 Fax: 649-8651
Email: info@guamhotel.com
www.guamhotel.com

LANDSCAPE DESIGN & MAINTENANCE

Landscape Management Systems
Robert Salas, President

Tel: 647-2617 Fax: 647-2618
Email: Ims@guam.net

MARKET RESEARCH & CONSULTING

Q Mark Research

Bonnie Lee, Research Director

Tel: 649-7629 Fax: 647-4541

Email: bonnie.lee@anthologygroup.com
www.gmarkresearch.com

MARKETING - ADVERTISERS / PRINTERS /
PUBLISHERS / PUBLICATIONS /
PUBLIC RELATIONS / MARKETING

American Printing Corporation
Frank Yu, President

Tel: 646-7873 Fax: 649-0712
Email: apc@teleguam.net

Big Fish Creative

Jenevieve Sablan-Ooka,
Principal/Managing Director

Tel: 649-3474 Fax: 649-3464
Email: jsablan@bigfishcreative.com
www.bigfishcreative.com
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Galaide Group

Monica Guzman, CEO

Tel: 646-3448 Fax: 646-3449

Email: monicaguzman@galaidegroup.com

Glimpses of Guam

Jina Rojas, Director of Agency Services
Tel: 649-0883 Fax: 649-8883

Email: dir_agency@glimpsesofguam.com
www.glimpsesofguam.com

Greenlight Media Productions, Inc.
Therese Arroyo-Matanane, Acct. Manager
Tel: 475-4567

Email: therese@greenlightmediaproductions.com
www.greenlightmediaproductions.com

Guam Shinbun, Inc.

Atsumasa Hanasaka, General Manager
Tel: 646-8712 Fax: 649-0423

Email: guamshinbun.editor@gmail.com
www.guam-shinbun.com

Leap Corporation

Yusuke Imazu, President

Tel: 646-7485 Fax: 646-7487
Email: leapadmin@guam.net
www.islandtime-guam.com

Marketing Consultant

Letitia Law-Byerly, Consultant
Tel. 637-8882

Email: ckllawbyerly@gmail.com

Pro Ad LLC

Ma. Theresa Cuisia, President

Tel: 649-8377 Fax: 649-8377

Email: info@islandtribuneguam.com

Pacific Daily News (Guam Publications Inc.)
Jason Sakazaki,

Market Development Director

Tel: 479-0500 Fax: 472-1512

Email: jsakazaki@guam.gannett.com
www.guampdn.com

Ruder Integrated Marketing Strategies
Stephen Ruder, President

Tel: 635-1126 Fax: 637-3850

Email: steveruder@guam.net
www.rimsguam.com

MEDIA - MULTI-MEDIA PRODUCTIONS

Guam Broadcast Services, Inc.
Yasunori Kawauchi, President
Tel: 648-0614 Fax: 648-0614
Email: yasu@ite.net
www.gbs104.com

Guam TV Productions, Inc.
Shoji Ogawa, President

Tel: 646-7670 Fax: 649-6506
Email: shoji@guamtv.net
www.guamtv.net

Shooting Star Productions
Carlos S. Barretto, President
Tel: 477-9348 Fax: 477-6102
Email: carlos@sspguam.com
wWww.sspguam.com

The Visitor's Channel, LLC.

Troy Williams, Director of Sales

Tel: 788-8978 Fax: 475-5759

Email: Troy@Guamvisitorschannel.com
Email: troysai@yahoo.com

MEDICAL FACILITY / MEDICAL SUPPLIES

Guam Tourist Clinic

Masaru Ikeda, President

Tel: 648-0119 Fax: 648-0120
Email: m.ikeda@tourist-clinic.com

Micromed Supplies

Juliet Damian, General Manager
Tel: 565-6633 Fax: 565-6632
Email: julietdamian@gmail.com

MUSEUM & ARTS

Pacific Historic Parks

Cindy Rapadas, Regional Manager
Tel: 477-7278 Fax: 477-7281

Email: crapadas@pacifichistoric.org

NON-PROFIT

Chinese Chamber of Commerce
George Lai, President

Tel: 646-2168 Fax: 646-2169
Email: guamchinese@teleguam.net
Email: georgelai@aol.com
www.guamchinese.com

Guam Governor’s Cup Golf Tournament
Committee

Tatsuo Takano, President

Tel: 727-8251

Email: timm3895@ite.net
www.guamgolf.jp

Guam Hotel & Restaurant Association
Mary Rhodes, President

Tel: 649-1447 Fax: 649-8565

Email: info@ghra.org

www.ghra.org

Pa’a Taotao Tano

Monte Mesa, Acting Board Chairman
Tel: 475-4721/22 Fax: 475-8266
Email: lindataitanoreyes@yahoo.com

Tourism Education Council

Heidi M. Ballendorf, Executive Director
Tel: 687-4505

Email: heidi@tourismeducationcouncil.org
www.tourismeducationcouncil.org

PHOTOGRAPHY

Marine Images

Tim Rock, Marine Photojournalist
Tel: 646-1265

Email: timrock@doubleblue.com
www.doubleblue.com

PROJECT MANAGEMENT, ENGINEERING,
PLANNING AND CONSTRUCTION
MANAGEMENT SERVICES

Pacific Alliance LLC

Robert Salas, Public Outreach Manager
Tel: 646-7736 Fax: 646-7737

Email: pacificalliancellc@gmail.com
www.pacificalliancellc.com

REAL ESTATE

Ada's Trust & Investment, Inc.
P. Sonny Ada, President

Tel: 472-9830 Fax: 472-9834
Email: sonnyada@guam.net

Edge Realty Inc.

Alfredo Bustamante, CEQ/Principal Broker
Tel: 646-3343 Fax: 646-2557

Email: alfredolab@aol.com
www.edgerealtyguam.com

RECREATIONAL ACTIVITIES

Adventure River Cruise

Tom Kloppenburg, VP-Tour Services
Tel: 649-1941 Fax: 649-3253

Email: tfk@keiguam.com
www.adventureguam.com

Alupang Beach Club

Steven Kasperbauer, General Manager
Tel: 649-5200 Fax: 646-7929

Email: stevenk@abcguam.com
www.abcguam.com

Atlantis Guam, Inc.
Hideharu Baba, President
Tel: 477-4166 Fax: 477-4171
Email: baba@guamcell.net
www.atlantis-guam.com

Big Cruises LLC (Baldyga Group)
Mark Baldyga, President

Tel: 646-6800

Email: mbaldyga@baldyga.com
Email: egalito@baldyga.com

Blue Persuasion

Cathy Hsiao, Owner

Tel: 727-0028

Email: dive@bluepersuasionguam.com
www.bluepersuasionguam.com

Coco Palm Garden Beach
Hideharu Baba, Vice President
Tel: 649-5050 Fax: 649-0121
Email: baba@guamcell.net
www.cocopalm-guam.com

Cocos Island Resort

Hiroshi Sugiyama, General Manager
Tel: 646-2825/6 Fax: 646-2835
Email: cocosgum@ite.net

Email: cocos@ite.net

Dive Micronesia Today

Dianne Collins, President

Tel: 686-4669

Email: dianne@divemicronesiatoday.com
Email: DianneMHooker@gmail.com
www.divemicronesia.com

FaiFai Powder Sand Beach

Joel R. Tess, Assistant General Manager
Tel: 646-5151 Fax: 647-5152

Email: faifaibeach@teleguam.net
www.faifaibeach.com

Fantasea Charters

Angel L. Velez, President

Tel: 646-6323 Fax: 565-6612
Email: fantasea@ite.net
www.fishingguam.com

Fish Eye Marine Park

(Pacific Underwater Observatories)
Akihiro Tani, General Manager

Tel: 475-7777 Fax: 472-7001
Email: tani@fisheyeguam.com
Email: noki@fisheyeguam.com
www.fisheyeguam.com

Guam Boonie Stompers

Mark Lander, President

Tel: 787-8830

Email: sofiaoropesa@hotmail.com
www.visitguam/org/activities

Guam Happy Fisherman Tours
George Miyagi, President/Captain
Tel: 888-2955 Fax: 646-2961

Email: info@guam-happyfishing.com

As of May 2013

Guam Seawalker Tours

(Seaquest Guam, Inc.)

Warren Pelletier, President/CEO

Tel: 477-3881 Fax: 477-3848

Email: reservations@guamseawalker.com
Email: nichol.crisostomo@guamseawalker.com
www.guamseawalker.com

Guam Zoological, Botanical
& Marine Gardens

Barbara Cushing, Manager
Tel: 646-1477 Fax: 646-1477
Email: guamzoo@ite.net
Wwww.guamzoo.com

Hamamoto Tropical Fruit World
Hisamitsu Hamamoto, President
Tel: 789-6800 Fax: 789-6801
Email: hamamoto@ite.net
www.hamamoto-guam.com

Historic Inalahan Foundation, Inc.
Barbara Mantanona, Executive Director
Tel: 828-1671 Fax: 828-1672

Email: bjean@guam.net

Email: historic@teleguam.net
www.gefpagoguam.org

Historic Inalahan Foundation, Inc.

Judy Flores, Special Projects Consultant
Tel: 828-1671 Fax: 828-1672

Email: judyflores@guam.net
www.gefpagoguam.org

Hope Jet Ski

Luzviminda O. Galang, General Manager
Tel: 649-3871 Fax: 649-3873

Email: info@jet.hope.guam.com

Iruka Watching Adventure
Brad D. Kloppenburg,
VP-Business Development
Tel: 649-1941 Fax: 649-3253
Email: bdk@keiguam.com
www.adventureguam.com

Ocean Jet Club

Keiko Hashimoto

Tel: 646-2294 Fax: 646-2295
Email: keiko@oceanjetclub.com
www.oceanjetclub.com

Skydive Guam Inc.

John Stewart, Director

Tel: 475-5555/734-0683 Fax: 475-5759
Email: email@skydiveguam.com
www.skydiveguam.com

Skydive Guam Inc.

Jon Cramer, General Manager

Tel: 727-4999 Fax: 475-5759

Email: jon.cramer@skydiveguam.com
www.skydiveguam.com

Slingshot Guam Inc.

Peter Walls, General Manager
Tel: 646-7468 Fax: 646-7468
www.slingshotguam.com

Sofintek Inc. dba. Skydrenaline Zone
Tim Ohno, Owner

Tel: 488-6340

Email: sofintek@yahoo.com

Strike Zone

Bill Bennett, President

Tel: 588-9664 Fax: 649-9663

Email: bill.bennett@guamstrikezone.com
www.guamstrikezone.com

Talofofo Falls Resort Park
(Hamilton Tourist Development)
Jin Ok Kim, General Manager
Tel: 828-1150 Fax: 828-1152
Email: talofalls@naver.com

Ten Boat Charter

Masao Tembata, President
Tel: 477-6203 Fax: 472-2925
www.tenboatcharter.com

Tropical Beach House Guam
Satoru Wada, Owner

Tel: 647-0954 Fax: 649-9232
Email: tbhguam@teleguam.net
www.tbhguam.com

Tumon Aquarium LLC (UnderWater World)
Jeff Schindler, General Manager

Tel: 649-9191 Fax: 647-1689

Email: schindler@aquariumteam.com

Two Lover’s Point

Michelle B. Atoigue, General Manager
Tel: 647-4107 Fax: 472-6853

Email: info@twoloverspoint.com
Email: mbeam@calvoent.com
www.twoloverspoint.com

U.S. First Port, Inc.

Jeff Schindler, General Manager
Tel: 647-8020 Fax: 645-3115
Email: info@mlo-guam.com
www.mlo-guam.com

Zip Guam, Inc.

Trevor Takasu, President

Tel: 646-9471 Fax: 646-9472
Email: trevor@zip-guam.com
info@zip-guam.com
WWW.zip-guam.com

Zorb Guam, Inc.

Leslie Moreno, VP/General Manager
Tel: 788-9672 Fax:

Email: leslie_moreno@zorb.com
www.zorb.com/guam

RECREATIONAL ACTIVITIES - DIVING

Aqua Academy (Aqua One, Inc)
Hiroyuki Oka, President

Tel: 649-5551 Fax: 649-5578
Email: info@aqua-academy.com
www.agua-academy.com

Axe Murderer Tours Guam

Megan Statkus, Owner

Tel: 989-4401

Email: axemurderertoursguam@gmail.com
www.axemurderertoursguam.com

Coral Dive (Dive Guam, Inc.)
Atsushi Izumi, Manager

Tel: 647-0690 Fax: 647-0802
Email: info@coraldive.com
www.coraldive.com

Go Dive Guam

Go Nakane, President

Tel: 689-8248 Fax: 646-8272
Email: info@godiveguam.com
www.godiveguam.com

Guam Paul’s Diving

Takae Shida, President

Tel: 649-6482 Fax: 646-3483
Email: info@paulsdiving.com
www.paulsdiving.com

Guam Tropical Dive Station
Yasuhiro Maeda, President
Tel: 648-4837 Fax: 647-2775
Email: info@gtds.com
Website: www.gtds.com

JNS Divers

Shan-Shan Mindo, Manager

Tel: 929-1567

Email: jnsdiversguam@yahoo.com
www.facebook.com/jnsdiversguam

Micronesian Divers Assn., Inc.

Matthew Ladmirault, Travel/ Marketing Director
Tel: 479-4639 Fax: 477-6329

Email: islands@mdaguam.com
www.mdaguam.com

Rainbow Dolphin & Diving
Brian McDermott, President
Tel: 646-6743 Fax: 646-6743
Email: rainbow@guam.net
www.guamrainbow.com

Real World Diving

Yoshinao Nishite, President
Tel: 646-8903 Fax: 646-4957
Email: ynishite@hotmail.com
Email: mnishite@rwdiving.com
www.rwdiving.com

S2 Club Dive Marine Sports
Suzuyo Nomura, Owner

Tel: 688-1163 Fax: 979-1005
Email: guam@s2club.net
www.s2club.net/guam/

Scuba Company Marine Sports
Tina Arriola, Co-Owner

Tel: 649-3369 Fax: 649-3370
Email: scubacol@guamcell.net
www.scubaco.com

Shotguns

Steven Chen, President

Tel: 647-9090 Fax: 647-9090
Email: islanddiving@guam.net
www.shotgunsguam.com

RECREATIONAL ACTIVITIES - SPORT
FISHING & VESSEL CHARTER

Isla Fishing & Diving, Inc.
James Parrish, Owner

Tel: 989-4752 Fax: 989-3752
Email: captjaparrish@yahoo.com

RESTAURANTS / CAFES

California Pizza Kitchen
George L. Johnson, President
Tel: 647-4888 Fax: 647-8990
Email: gjohnson@ite.net

China Wok

James Wang, Owner

Tel: 646-8800

Email: roxlee33@yahoo.com

Denny's of Guam, Inc.

Steve Huhne, General Manager

Tel: 647-1531 Fax: 649-2856

Email: steve.huhne@dennysguam.com

Grand Taj Curry and Grill
Kotwal Singh, President

Tel: 488-2432

Email: kotwal1999@yahoo.com
www.grandtajguam.com
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Hard Rock Cafe

Hiromichi Takamatsu,

Regional VP Mktg & Sales

Tel: 648-7625 Fax: 647-4834

Email: h.takamatsu@hardrockguam.com
www.hardrock.com/guam

Imperial Garden & Mongo
Chong Son Han, Owner

Tel: 727-3200/649-0848
Email: guam848@yahoo.co.kr

Ing Corporation (Charley's Steakery)
Jim Sook Park, Owner

Tel: 649-7835

Email: ax1404@yahoo.co.kr

J's Kitchen

Jesse Longa, President

Tel: 734-8150/487-4411
Email: Longa538@gmail.com

Jamaican Grill

Frank Kenney, President

Tel: 647-1935 Fax: 647-1936
Email: frank@jamaicangrill.com
Email: office@jamaicangrill.com
www.jamaicangrill.com

Jeff’s Pirates Cove

Jeff Pleadwell, Chief Operating Officer
Tel: 789-2683 Fax: 789-1741

Email: jpcpirate@teleguam.net
www.jeffspiratescove.com

Kentucky Fried Chicken/Sbarro
Gregg Kosanke, President

Tel: 477-5266 Fax: 477-2839
Email: guamfastfood@guam.net
www.kfcguam.com

King’s Restaurant
Jesse F. Pangelinan, Marketing Director
Tel: 647-6109 Fax: 649-2674

Email: accounting@kingsrestaurants.com

Email: jfpangelinan@yahoo.com
www.kingsrestaurants.com

Sea Grill (Tumon Aquarium LLC)
Daya Stryker, General Manager
Tel: 649-6637 Fax: 646-8841
Email: daya@seagrillguam.com
www.guamsaguarium.com

Sejong Korean Restaurant
Alex Baik, General Manager
Tel: 649-5556 Fax: 649-5557
Email: guamsejong@ymail.com
www.guamsejong.com

Singapura

John Trinida, General Manager

Tel: 647-2088 Fax: 647-2090

Email: singapura@singapuraguam.com
Email: john@singapuraguam.com
www.singapuraguam.com

Sundance Restaurant

Keith Wenzel, Owner

Tel: 477-5637 Fax:

Email: sundancewenzel@yahoo.com

TGI Friday’s

Hide Hagiwara, Sales Manager

Tel: 647-8443 Fax: 647-5224

Email: hhagiwara@tgifridaysguam.com
www.tgifguam.com

WDI International, Inc. (Tony Roma)
Suguru Ishiguro, Director of Operations
Tel: 646-7531

Email: ishiguro@wdiusa.com
www.wdiinternational.com

RETAIL / WHOLESALE /
PROMOTIONAL PRODUCTS

A.B. Sports, Inc.

Kathy Bristol, President

Tel: 646-5133 Fax: 646-5134
Email: kbristol@guam.net

ABC Stores - Guam Inc.

Aaron K. Gandaoli,

District Manager-Retail Operations
Tel: 688-2537 Fax: 646-1872
Email: agandaoli@abcstores.com
www.abcstores.com

Ambros Inc.

Tom Shimizu, General Manager
Tel: 477-1826 Fax: 472-1826
Email: tgs@ambrosguam.com
www.budguam.com

American Vintage

David K. Pak, President

Tel: 646-7711 Fax: 646-8877
Email: DavidPak414@gmail.com

American Watertek, Inc.

Rizk Saad, President

Tel: 649-2301 Fax: 646-2330

Email: rizksaad@americanwatertek.com

Archway, Inc.

Mika Gibson, Manager

Tel: 647-5683 Fax: 647-4044
Email: mika@archwayinc.biz
www.archwayinc.biz

Art Feelings

Seong J. Lee, Owner

Tel: 647-6115

Email: seong5110@yahoo.com.kr

Beach Solutions

Shari Bowen, Owner

Tel: 689-4401 Fax: 789-4354

Email: bowen.shari2012@yahoo.com

Bestseller, Inc.

Jacqueline M Calvo-Anderson, President
Tel: 646-7084/5 Fax: 646-7090

Email: jmcanderson@jake-associates.com

Blue Ribbon Accessories
Eun Young Cha, Owner

Tel: 646-0558

Email: chaagnes@hanmail.net

Bonita Baskets

Frances C. Bradley, President
Tel: 969-1500 Fax: 969-1500
Email: bonitabaskets@guam.net

Celta Kreativ Arts

Sun Kang, Proprietor

Tel: 486-9037

Email: sunkang@gmail.com

Chanel Guam Inc.

Patricia Duenas, General Manager

Tel: 638-0500 Fax: 632-5691

Email: patricia.untalan@chanelusa.com

Christian Dior

Angie Kim, Brand Manager Guam & Saipan
Tel: 647-0161 Fax: 647-0527

Email: angie.kim@gu.christiandior.com
www.christiandior.com

Da Nut Hut

Fred A. Gofigan, Owner

Tel: 727-7248

Email: fredgofigan@yahoo.com

DFS Guam

Preston Antonini, General Manager
Tel: 647-3884 Fax: 649-3269
Email: preston.antonini@dfs.com

DFS Guam

Tatsuo Takano, VP Sales & Marketing
Tel: 647-3846 Fax: 647-3902

Email: tak.takano@dfs.com

DKSH (formerly Caronel)

Angel Mendoza, President/General Manager
Tel: 646-8850 Fax: 646-4487

Email: angel.mendoza@hcl-group.com
www.caronelwatches.com

Fendi

Sharon A Lo Gray, Brand Manager
Tel: 642-5814 Fax: 642-5815
Email: sharon.lo@gu.fendi.com
www.fendi.com

Fontana & Co. Ltd. (Birkenstock)
Akio Watanabe, President

Tel: 646-2077 Fax: 649-9739
Email: watanabeakio@hotmail.com
www.birkenstock.com

Global Specialty Retailers, Inc.
Rhyan M. Antonio

Tel: 646-5408 Fax: 646-4509
Email: rmantonio@rgoc.com.ph

GMI Scuba Wholesale

Jim Pinson, Vice President
Tel: 477-9549 Fax: 477-9541
Email: gmi@guamsale.net

Golden Marketing Office Supplies
Emelio Uy, Vice President

Tel: 734-0136/7 Fax: 734-0010
Email: uyemelio@yahoo.com

Guam Home Center

Mike W. Wu, President

Tel: 632-4442 Fax: 632-1176

Email: mike@guamhomecenter.com
www.guamhomecenter.com

Guam Noni Soap Corporation
Tommy Park, Vice President
Tel: 685-8522

Email: guamsoaper@gmail.com

Guam Premier Outlets

John Camacho, Building Operations Mgr.
Tel: 647-5138 Fax: 647-4034

Email: jtcamacho@guam.net
www.gpoguam.com

Guam Premier Outlets

Monte Mesa, General Manager
Tel: 647-4032 Fax: 647-4034
Email: monte@guam.net
www.gpoguam.com

Guam Premier Outlets
Russell Robinson, Partner
Tel: 647-4032 Fax: 647-4034
Email: russ@guam.net
www.gpoguam.com

Guam Premier Outlets

Suzanne Perez, Marketing/Operations Mgr
Tel: 647-1583 Fax: 647-4034

Email: slzperez@guam.net
www.gpoguam.com

Gucci Group Guam Inc.
Binh Wong,
Asst. Gnl. Mgr./Financial Controller
Tel: 647-8190 Fax: 647-8188
Email: binh.wong@gu.gucci.com
www.gucci.com
As of May 2013

Hair Town
Christine Chang, Owner
Tel: 649-3737

Ing Corporation (Bodyline)
Jim Sook Park, Owner

Tel: 647-7736

Email: ax1404@yahoo.co.kr

Ishii Brewing Company
Toshi Ishii, President

Tel: 487-0868 Fax: 649-0141
Email: toshi@ishiibrew.com
www.ishiibrew.com

Island Wines & Spirits Dist. Inc.

Jessica Leon Guerrero, Brand Manager
Tel: 635-2374 688-5377 Fax: 637-5830
Email: jleonguerrero@iwsguam.com
Www.iwsguam.com

James Richardson Corp (J/R Duty Free)
Steve Timms

Tel: 6141-772-7479

Email: stimms@jamesrichardson.com.au

Lensmart Optical

Rene Estrellado, President

Tel: 647-1782 Fax: 647-1782
Email: rely.lensmart@gmail.com

LeSportsac Boutiques

Maria Ramos, Manager

Tel: 649-5100 Fax: 649-4888
Email: mramos@waikikitrader.com

Lin's International Group (Vince Jewelers)
Vincent Lin, President

Tel: 632-8888 Fax: 632-6888

Email: baby@vincejewelers.com

Loco Boutique

Guillaume Maman, General Manager
Tel: 808-952-6000 Fax: 808-952-6011
Email: guillaume@locoboutique.com

Louis Vuitton

Stephen Tanaka, Financial Controller
Tel: 642-5800 Fax: 646-8265

Email: stephen.tanaka@gu.vuitton.com
www.louisvuitton.com

M.V. Pangilinan Enterprises, Inc.
Abe Difuntorum, Controller

Tel: 649-1641

Email: adifunto@ite.net

Macy’'s

Ryan F. Torres, Manager

Tel: 647-9416 ext. 4100 Fax: 635-7901
Email: ryan.torres@macys.com
Www.macys.com

Marianas Handicrafts
Marina Pizarro, Owner
Tel: 646-4270 Fax: 646-4270
Email: mike@mgmguam.com

Maui Jewelry

Young Soon Lee, Owner

Tel: 647-7733 Fax: 647-7755
Email: lee7maui@hotmail.com

Mid-Pacific Distributors Inc.
John T. Calvo, General Manager
Tel: 635-5891 Fax: 637-5832
Email: jtcalvo@midpacguam.com

Mr. Surplus

Han Sook Yim, Owner

Tel: 688-5930

Email: gunbariyim@yahoo.com

Muumuu N Things

Hwan Soo Baik, Owner

Tel: 646-0559

Email: chaagnes@hanmail.com

National Office Supply
Emelio Uy, Vice President
Tel: 734-0314 Fax: 734-0010
Email: uyemelio@yahoo.com

Natural by Nina

Nina K. Lee, Owner

Tel: 689-1748

Email: naturalnina@hotmail.com

New York Nails

Vivian Trieu, Manager

Tel: 483-8268 Fax: 646-9660
Email: vivnails@yahoo.com

Noritake (Milano Guam)
Vince Milan, Manager

Tel: 734-7065 Fax: 734-0808
Email: noritake@ite.net
www.noritakeguam.com

Paul’s Guam Inc.

Paul Sachdeyv, Vice President
Tel: 646-0408 Fax: 646-9744
Email: pauls@netpci.com

Pink House (Moon Hee K. Cha)
Moon Hee K. Cha, Owner

Tel: 646-2022

Email: MHCJI2@yahoo.co.kr

Pleasure Island

Tak Takano, Chairman

Tel: 647-3846 Fax: 646-1505
Email: tak.takano@dfs.com

Quality Distributors
George K. Lai, President
Tel: 649-9788

Email: georgelai@aol.com

Royal International Corporation
Yoshi Hishikawa, General Manager
Tel: 646-1540 Fax: 649-3323
Email: yoshi@ricguam.com

Email: mark@ricguam.com

Shao Enterprises Inc. (SEl Wholesale)
Jenny Shao, Vice President

Tel: 646-1162 Fax: 646-6234

Email: tshirt@ite.net

Shine A Star

Song Pan Kang, Proprietor
Tel: 646-5402

Email: sunkang@gmail.cm

Smile Candle
Eun Mi Decastro, Owner
Tel: 487-0474

Star Seed Gardens
James Stith, Owner
Tel: 565-8267/687-2751
Email: po5@ite.net
www.jchoni.net

Sugar Cookie Nails & Cosmetics
Michiko Odaki, President

Tel: 649-3393/94 Fax: 649-3395
Email: collabosug@gmail.com
www.sugarcookieguam.com

Sun Tees (Bonanza Corporation)
Ravi Dewan, Owner

Tel: 646-8164 Fax: 649-4834
Email: bonanzacorp@guam.net

Sunshine Accessories

Chin Sook Chung, President
Tel: 649-8086 Fax: 649-8969
Email: m.chung@pacificmax.us

The Plaza (Bayview I)

Amir Alavi, Operations Manager
Tel: 646-1384 Fax: 649-9269
Email: plaza@tanota.com
www.theplazaguam.com

Tiffany & Co.

Delfin Andres, Director

Tel: 649-8012 Fax: 649-8064
Email: delfin.andres@tiffany.com
www.tiffany.com

Tiffany & Co.

Molly Cadmus, Group Director
Tel: 649-8898 Fax: 647-1068
Email: molly.cadmus@tiffany.com
www.tiffany.com

Titan Imports

John Antenorcruz, Managing Director
Tel: 647-4268 Fax: 647-4269

Email: john.antenorcruz@titan-guam.com

Townhouse

Buzz Shiroma, General Manager
Tel: 477-2154

Email: shiroma59@yahoo.com

Triple J Five Star Wholesale Foods
Jim Herbert, General Manager

Tel: 637-7576 Fax: 632-4111

Email: jherbert@triplejguam.com
www.triplej.net

Twinkles

Su Mun, General Manager
Tel: 647-6557 Fax: 646-6551
Email: suhmunOl@gmail.com
www.guamtwinkletoys.com

SECURITY SERVICES

G4S Security Services

Philip Law, General Manager
Tel: 646-2307 Fax: 649-7245
Email: guam@g4.g4s.com
www.g4sguam.com

SPA / MASSAGE SERVICES

Mandara Spa

Julie Manglona, Regional VP Operations
Tel: 649-7613 Fax: 649-7612

Email: juliem@mandaraspa.com
www.mandaraspa.com

Spa Bali

Kanami Yumisashi, Manager
Tel: 649-4772 Fax: 647-4772
Email: spabaliguam@guam.net
www.spabali.biz

TOUR / TRAVEL SERVICES

Blue Pacific Tours

Lin Yan, Operations Manager

Tel: 647-8786 Fax: 646-8787
Email: bluepacifictours@gmail.com

Century Tours Agency Inc.

Henry Pun, Manager

Tel: 687-6241 Fax: 646-6729

Email: henry_pun@tanholdings.com
www.centurytours.net
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Discover Guam

Marte Hara, Managing Director

Tel: 649-8687 Fax: 649-3487

Email: discoverguamtours@gmail.com
www.discoverguamtours.com

Golden Holidays Tours

Quan Wei Sha, General Manager

Tel: 646-8618 Fax: 646-8618

Email: goldenholidaysguam@gmail.com

Guam Edge Tours Inc.

Monica Bustamante, General Manager
Tel: 649-3343 Fax: 646-2557

Email: alfredolab@aol.com
www.guamedgetours.com

Guam Troika Tours

Ekaterina A. Sablan, President
Tel: 688-8977 Fax: 637-2195
Email: akatieva@yahoo.com
www.guam-troika-tours.com

Guam Voyage

Natalia Bespalova, General Manager
Tel: 969-1507 Fax: 969-1507

Email: natalia@guam-voyage.com
www.guam-voyage.com

HIS Guam Inc.

Yasuo Kametani, Vice President
Tel: 646-9020 Fax: 646-0278
Email: ykametani@hisguam.com
www.his-guam.com

Holiday Tours Micronesia
Makoto Yashiro, President
Tel: 646-4548 Fax: 646-1388
Email: adm@htmguam.com
Email: mitch@htmguam.com
www.htmguam.com

Island Club Tours (Easy Travel Inc.)
Shao Yi, Vice General Manager

Tel: 646-0197/483-3313

Email: shaoyi@islclub.com

Kloppenburg Enterprises
Bruce Kloppenburg, President
Tel: 649-1941/2 Fax: 649-3253
Email: bek@keiguam.com
www.adventureguam.com

Net Tours

John S. Ko, General Manager
Tel: 632-0583 Fax: 637-0583
Email: johnko@summerdream.kr
Email: nettours@me.com

Nippon Travel Agency (Mach Tour)
Masanori Kanasugi, President

Tel: 646-7817 Fax: 649-1073

Email: kanasugi@ntaguam.com
www.nta-guam.com

One Stop Travel, Inc.
Norman Chang, Manager
Tel: 646-7576 Fax: 646-7747
Email: ostravel@teleguam.net

Pactours, Inc.

Ana Marie Franquez, Operations Manager
Tel: 649-3221 Fax: 649-4221

Email: amfranquez@pactoursinc.com

PMT Guam Corporation

Tadashi Echikawa, General Manager
Tel: 647-0768 Fax: 647-0768
Email: echikawa@pmtguam.com

Rakuten Travel Guam, Inc.

Bill Nault, General Manager

Tel: 647-1M8 Fax: 647-1120
Email: info@rakutenguam.com
www.travel.rakuten.co.jp/kaigai/

Romantic Guam Corp.

Jing Li, Assistant Manager

Tel: 788-9849 Fax: 477-0871
Email: leecai@romanticguam.com
www.romanticguam.com

Royal Travel Service

Arnel R. Dizon, President

Tel: 646-0501/6748/6749 Fax: 646-6751
Email: dizonguam@yahoo.com

Russia Guam Tours, LLC

Rita Jackson, Managing Director
Tel: 988-1000

Email: rita@russianguamtours.com
www.russiaguamtours.com

Russian Paradise Tours

Anna Mamaeva-Lujan, General Manager
Tel: 633-0012

Email: anna-mamaeva@yandex.ru

Speed Travel Way

Choi Dongsin, President

Tel: 649-7977 Fax: 649-7987
Email: dongsinc@hotmail.com
www.liveguam.co.kr

Tell Me Club

Yuji Katagiri, Vice President
Tel: 646-5682 Fax: 646-5680
Email: katagiri@tellmeclub.com
www.tellmeguam.com

Travel Pacificana

Roger Crouthamel, Vice President
Tel: 472-8884 Fax: 477-0888
Email: rpc@ite.net

Turtle Tours

Travis E. Kloppenburg, Executive VP
Tel: 649-1941 Fax: 649-3253

Email: tek@keiguam.com
www.adventureguam.com

U.S. Explore & Study

Ken Haga, President

Tel: 647-0280 Fax: 647-0283
Email: uses@teleguam.net
www.usesguam.com

TRANSLATION & INTERNATIONAL
SUPPORT BUSINESSES

L & D Guam Enterprise
Lynette E. Adams, President
Tel: 989-5331 Fax:

Email: djmorris@valley.ne.jp
www.l-and-d.biz

TRANSPORTATION - AUTO, BUS,
LIMOUSINE, TAXI

Guam Limousine Service (Yama’s Co., Inc.)
Toshio Yamamoto, President

Tel: 632-0620 Fax: 632-0488

Email: yamasgls@ite.net

Guam Sanko Transportation Inc.
Takemitsu Noguchi, President
Tel: 646-1548 Fax: 646-5152
Email: noguchi@guamsanko.com

Guam Shuttle Service LLC

Tai Chun Yu, President

Tel: 646-6300

Email: billnault@rakutenguam.com

Lam Lam Tours & Transportation
Jun Hiyoshi, President

Tel: 646-1028 Fax: 646-6256
Email: jhiyoshi@lltguam.com

Micronesian Hospitality, Inc.

Norio Nakajima, Asst. Operations Manager
Tel: 646-6300 Fax: 646-5733

Email: N.Nakajima@mhiguam.com

Miki Taxi Service (Arnell Malabanan)
Arnell Malabanan, Taxi Base Manager
Tel: 888-4141 Fax: 646-2544
Email: mikitaxi@hotmail.com

Miki Taxi Service (Bernardo Cajigal)
Bernardo Cajigal, Taxi Base Manager
Tel: 888-7078 Fax: 646-2544
Email: mikitaxi@hotmail.com

Miki Taxi Service (Cesar Mercado)
Cesar Mercado, Taxi Base Manager
Tel: 888-7044 Fax: 646-2544
Email: mikitaxi@hotmail.com

Miki Taxi Service (Chang H. Yi)
Hang Suh Choi, Taxi Base Manager
Tel: 888-7015 Fax: 646-2544
Email: mikitaxi@hotmail.com

Miki Taxi Service (Il Hyung Cho)
I Hyung Cho, General Manager
Tel: 888-7017 Fax: 646-2544
Email: mikitaxi@hotmail.com

Miki Taxi Service (Juligrant Ugaban)
Juligrant Ugaban, Taxi Base Manager
Tel: 888-7053 Fax: 646-2544
Email: mikitaxi@hotmail.com

Miki Taxi Service (Orlando Paragas)
Orlando Paragas, Taxi Base Manager
Tel: 888-7025 Fax: 646-2544
Email: mikitaxi@hotmail.com

Miki Taxi Service (Romeo Reyes)
Romeo Reyes, Taxi Base Supervisor
Tel: 888-7206 Fax: 646-2544
Email: mikitaxi@hotmail.com

Miki Taxi Service (IHS Corp)
Hong Soon Im, President

Tel: 646-2444 Fax: 646-2544
Email: mikitaxi@hotmail.com

Net Micronesia (Net Enterprises LLC)
John Ko, Owner

Tel: 632-0583 Fax: 637-0583

Email: thomasson@nanumconsulting.com

TRANSPORTATION - HEAVY
EQUIPMENT, SHIPPING, MOVING

Marianas Steamship Agencies, Inc.
Richard P. Sablan, Vice President
Tel: 472-8584 Fax: 472-8585
Email: rsablan@msa-guam.com
WWWw.msa-guam.com

TRANSPORTATION -
INTERNATIONAL SHIPPING

Federal Express Corporation
Masaki Gakiya

Tel: 648-4000 Fax: 648-4023
Email: mgakiya@fedex.com
www.fedex.com/gu

As of May 2013

WEBSITE - EDUCATIONAL &
DEVELOPMENT SERVICES

GuamWEBZ/Gorilla Media - Guam
Rhaj Sharma, Lead Web Consultant
Tel: 647-7167 Fax: 989-7167

Email: info@guamwebz.com
www.guamwebz.com

Simpleview Inc.

Aviva Pearson, Director

Tel: 520-989-8061 Fax: 520-575-1151
Email: apearson@simpleviewinc.com
www.simpleviewinc.com

Talent Basket LLC

Jason Lin, Founder / Chief Talent
Tel: 1-415-578-4608 Fax:

Email: info@talentbasket.com
www.talentbasket.com

WSI

Carlos Halehale, General Manager

Tel: 477-9322

Email: chalehale@globalwsisystems.com
www.globalwsisystems.com

WEDDING SERVICES

Arluis Wedding Guam Corp.

Rocky Yoneyama, Marketing Sales Manager
Tel: 647-1215 Fax: 647-1217

Email: ryoneyama@arluis.com
www.arluis.com

Ginza Couture Naoco (Kuraudia Guam Inc.)
Koji Uemura, General Manager

Tel: 646-1242 Fax: 649-5490

Email: naoco@teleguam.net
www.naoco-wedding.jp

Glocul Guam Inc.

Yoshihiro Matsumoto, President
Tel: 647-2844 Fax: 747-2845
Email: info@glocul.us
www.glocul.co.jp

Watabe Wedding

Kentaro Egawa, General Manager
Tel: 647-0275 Fax: 646-8129
Email: egawa@watabe.com
www.watabe-wedding.co.jp

World Bridal Micronesia Inc.
Junri Niwa, General Manager
Tel: 647-0003 Fax: 647-0006
Email: niwa@worldbridal.co.jp
www.worldbridal.co.jp

INDIVIDUAL MEMBERS

Frances Aguon, Counter Manager
Tel: 488-4930 Fax: 649-3269
Email: frances.agoun@dfs.com

Marian Aldan-Pierce, President-DFS Saipan
Tel: 670-236-2500 Fax: 670-234-2969
Email: marian.aldan-pierce@dfs.com

Grace Anderson, Manager Inventory
Tel: 647-3992 Fax: 647-5510
Email: grace.anderson@dfs.com

Preston Antonini, General Manager
Tel: 647-3269 Fax: 647-3902
Email: preston.antonini@dfs.com

Josefina Aradanas, Team Lead
Tel: 646-8554 Fax: 646-1505
Email: josefina.aradanas@dfs.com

Anita Artero, Team Leader
Tel: 647-0068/69 Fax:
Email: anita.artero@dfs.com

Gina Artero, Product Sales Manager
Tel: 647-3887 Fax: 647-3902
Email: gina.artero@dfs.com

Kazunori Atsuta, Sales & Marketing Mgr.
Tel: 642-8026 Fax: 646-1505
Email: kazunori.atsuta@dfs.com

Vicente Babauta, Asst. GM, Operations
Tel: 670-236-2563 Fax: 670-234-3969
Email: ben.babauta@dfs.com

Eriko Balbin, Team Lead
Tel: 642-8000 Fax: 642-8025
Email: eriko.balbin@dfs.com

Evangeline Barretto, Counter Manager
Tel: 647-3854 Fax:
Email: evangeline.barretto@dfs.com

Merkii Basilius, Product Sales Manager
Tel: 647-3960 Fax: 647-3979
Email: merkii.basilius@dfs.com

Aya Bilbao, Team Lead
Tel: 647-3832 Fax: 646-6757
Email: aya.bilbao@dfs.com

Mellanie Borcione, Product Sales Manager
Tel: 647-0067 Fax: 647-3902
Email: mellanie.kreisher@dfs.com

Adrienne Camacho, Talent Dev. Manager
Tel: 647-3857 Fax: 647-3902
Email: adrienne.camacho@dfs.com

Jewel Camacho, Product Sales Manager
Tel: 647-3976 Fax: 649-3269
Email: jewel.camacho@dfs.com

Joann Garcia Camacho

Director, Marketing Development
Tel: 647-3873

Email: joann.camacho@dfs.com

Izumi Castro, Product Sales Manager
Tel: 647-3836 Fax: 649-3269
Email: izumi.castro@dfs.com

Juan Castro, Product Sales Manager
Tel: 647-3960 Fax: 647-3979
Email: juan.castro@dfs.com

Mary Beth Chandler, Asst. GM Sales
Tel: 647-3885 Fax: 649-3269

Email: beth.chandler@dfs.com
www.dfsgalleria.co

Teresa Choi, Boutique Manager
Tel: 688-8900 Fax: 649-3269
Email: teresa.choi@dfs.com

Sung Hoon (Terry) Chung,
Manager Sales & Marketing
Tel: 777-2795 Fax: 649-2742
Email: terry.chung@dfs.com

Tamara Leah Concepcion,

Team Leads Sales Support

Tel: 647-3964 Fax: 647-3979

Email: tamaraleah.concepcion@dfs.com

Maria Ana Crame, Team Lead
Tel: 688-7529

Email: mhaancrame@yahoo.com
maria.ana.crama@dfs.com

Theresa Crisostomo, Client Manager
Tel: 647-2617 Fax: 647-2618

Email: admin.Ims@guam.net
www.Ims-guamlandscaping.com

Benny Cruz, IT Technical Analyst
Tel: 647-3847 Fax: 647-3902
Email: benny.cruz@dfs.com

Craig Cruz, Team Lead
Tel: 647-3853 Fax: 649-3269
Email: craig.cruz@dfs.com

Francine M. Cruz, Asst. General Manager
Tel: 647-3828 Fax: 649-3269
Email: francine.cruz@dfs.com

Rosalind O. Cruz, Mgr., Sales & Marketing
Tel: 647-3938 Fax: 649-2742
Email: rose.cruz@dfs.com

Steven B. Cruz, Asst. GM, Store Operations
Tel: 647-3880 Fax: 649-3269
Email: steven.cruz@dfs.com

Victor J. Cruz, Team Lead Sales Support
Tel: 688-2720 Fax: 647-3902
Email: victor.cruz@dfs.com

Reuel C. D. Drilon, Senior Manager
Tel: 632-8003, ext. 121 Fax: 632-8051
Email: reuel.drilon@dfs.com

Gina Duenas, Product Sales Manager
Tel: 647-3825 Fax: 647-3902
Email: gina.duenas@dfs.com

Jessica Dunagan, Product Sales Manager
Tel: 647-3814 Fax: 647-3269
Email: jessica.dunagan@dfs.com

Brent Ehrenreich,

Director, Operations/Control
Tel: 647-3872 Fax: 647-3902
Email: brent.ehrenreich@dfs.com

Reiko (Linda) Enomoto, Boutique Manager
Tel: 642-8004 Fax: 642-8025
Email: linda.enomoto@dfs.com

Angela Eustaquio,

Team Leader-Customer Service
Tel: 649-8049 Fax: 647-3902
Email: angela.eustaquio@dfs.com

Pedro S. Fabia, Senior Technical Analyst
Tel: 647-3840 Fax: 646-6757
Email: peter.fabia@dfs.com

Chade Fejeran, Assistant Manager
Tel: 646-6761
Email: chade.fejeran@dfs.com

AR 12|63



P
14
O
-
O
1)
=
(@)
=
L
v
04
Ll
11
>3
L
=
o0
>
O

AR12| 64

Patricia Feore, Realtor

Tel: 688-6989

Email: pfeore@remaxguam.com
www.guamrealestatedeals.com

Dolores Fernandez, Talent Acquisition Mgr.

Tel: 647-3832 Fax: 646-6757
Email: lola.fernandez@dfs.com
Email: lola.garcia@dfs.com

Rosario Figueroa, Sales Manager
Tel: 642-8000 Fax: 642-8045
Email: rosario.figueroa@dfs.com

Carissa Fortino,

Managing Director, Mid-Pacific
Tel: 647-3900 Fax: 647-3902
Email: carissa.fortino@dfs.com

Ernie Galito, Director of Business Dev.
Tel: 482-9675 Fax: 646-8861
Email: erniegalito@yahoo.com

Ellen Mae Garcia, Team Lead
Tel: 649-3920 Fax: 649-3269
Email: ellen.garcia@dfs.com

Jazyl Garcia, Team Lead
Tel: 647-3843 Fax: 647-6757
Email: jazyl.garcia@dfs.com

Aniceto Golveo,

Product Sales Mgr, Destinations
Tel: 988-4177

Email: aniceto.golveo@dfs.com

Francis Guerrero, Brand Manager
Tel: 647-3839 Fax: 649-3269
Email: francis.guerrero@dfs.com

Steven Y. Gun, Asst. General Manager
Tel: 488-9282 Fax: 642-8025

Email: stevell7@aol.com /
steve.gun@dfs.com

Retta Hamilton, Team Lead
Tel: 649-3874 Fax: 649-3269
Email: retta.hamilton@dfs.com
ww.dfsgalleria.com

Richard Hardy, Warehouse Manager
Tel: 632-8003 Fax: 632-8051
Email: richard.hardy@dfs.com

Florence (Flo) Hipolito,
Product Sales Manager

Tel: 488-8198

Email: florence.hipolito@dfs.com

Elisa Lamorena, Senior Business Analyst
Tel: 647-3803 Fax: 649-3269
Email: lisa.lamorena@dfs.com

Jovita P. Leon, Product Manager
Tel: 647-3960
Email: jovita.leon@dfs.com

Keith Leon Guerrero, Product Sales Mgr.
Tel: 647-3960 Fax: 647-3979
Email: keith.leonguerrero@dfs.com

Nia Deen Lim, Team Lead
Tel: 647-3834
Email: nia.lim@dfs.com

Jerry Loftis, Comete Manager
Tel: 688-4263 Fax: 647-3902
Email: jerry.loftis@dfs.com

Bruce Lorange, General Manager
Tel: 670-236-2560
Email: bruce.lorange@dfs.com

Manuel Macario, Jr.,, Team Lead
Tel: 647-3916 Fax: 649-3269
Email: manny.macario@dfs.com

Arlene V. Mangosong, Buyer Destinations
Tel: 647-3841 Fax: 646-6757
Email: arlene.mangosong@dfs.com

Sophia K. Medina, Product Sales Manager
Tel: 647-3917 Fax: 647-3910
Email: sophia.kim@dfs.com

Wolf Mojica, Asst. General Manager
Tel: 670-236-2563 Fax: 670-234-3969
Email: wolf.mojica@dfs.com

Jeffrey Muth,

Regional Loss Prevention Mgr.
Tel: 647-3902 Fax: 649-3269
Email: jeff muth@dfs.com

Keiko Nishida, Mgr. Consumer Marketing
Tel: 646-6761
Email: keiko.nishida@dfs.com

Charisse Oftana, Product Sales Manager
Tel: 647-3870 Fax: 647-3902
Email: charisse.oftana@dfs.com

Marco Paulo C. Paguio, Team Lead
Tel: 687-0492
Email: marco.paguio@dfs.com

Emma Patawaran, Product Sales Manager
Tel: 649-3269 Fax: 649-8025
Email: emma.patawaran@dfs.com

Bryan C. Paul, Team Lead Support
Tel: 642-8015 Fax: 64208025
Email: bryan.paul@dfs.com

Anthony Paurillo,

Technical Analyst, Mid Pac
Tel: 647-3848

Email: tony.paurillo@dfs.com

Jomari Zion L. Pico, Team Lead
Tel: 687-9466
Email: jomari.pico@dfs.com

Marie Ranes, Support Team Lead
Tel: 649-3808 Fax: 649-3269
Email: maria.roales@dfs.com

Janet Rapadas, Operation Support Mgr.
Tel: 647-3869 Fax: 647-3902
Email: janet.rapadas@dfs.com

Rochelle Rasco, Product Sales Manager
Tel: 649-3972 Fax: 649-3269
Email: rochelle.rasco@dfs.com

Nichole Richards, Team Lead
Tel: 788-4454
Email: nichole.richards@dfs.com

Alicia Roberto, Consultant
Tel: 647-3800 Fax: 647-3902
Email: alicia.roberto@dfs.com

Julia Roberto, Executive Asst.
Tel: 647-3807 Fax: 649-3269
Email: julia.roberto@dfs.com

James Roh, Talent Management, MP
Tel: 647-3845
Email: james.roh@dfs.com

Crisanto Rosero Jr., Supervisor Facilities
Tel: 649-9190
Email: crisanto.rosero@dfs.com

Cristina Sala, Product Sales Manager
Tel: 647-3813 Fax: 647-3269
Email: cristina.sala@dfs.com

James Santos,

Snr. Mgr., Visual Merchandising, MP
Tel: 483-5767

Email: james.santos@dfs.com

Gaylelynn Z. Segarra Castro, Team Lead
Tel: 647-3998 Fax: 649-3269
Email: Gaylelynn.Segarracastro@dfs.com

Miguel Taitano, Facilities Manager
Tel: 647-3960 Fax: 647-5510
Email: mike.taitano@dfs.com

Michael Takano, Team Leader
Tel: 647-3822
Email: michael.takano@dfs.com

Tatsuo Takano, Vice President
Tel: 727-8251
Email: timm3895@ite.net

Jeff Taylor, Asst. GM-Airport Sales
Tel: 670-483-2513 Fax:
Email: jeff.taylor@dfs.com

Linda Templo,

Asst Regional Merchandise Mgr.
Tel: 647-3820

Email: linda.templo@dfs.com

Steve Timms, Retail Executive
Tel: 6141-772-7479

Amy Tiong, Team Leader TIA Beauty
Tel: 647-3805 Fax: 646-1505
Email: amy.tiong@dfs.com

Charlene Turla, Counter Manager
Tel: 647-3854
Email: charlene.turla@dfs.com

David Tydingco
Tel: 687-2738 Fax: 478-2771
Email: dtydingco@younex.us

Eddie M. Valeroso, Facility Supervisor
Tel: 647-3882 Fax: 647-5510
Email: edvaleroso@hotmail.com

Eiko Watanabe, Team Lead

Tel: 647-3832 Fax: 646-6757
Email: eiko1072000@dfs.com
Email: eiko1072000@yahoo.co.jp

Donna Williams, Client Services Mgr.
Tel: 647-3816 Fax: 647-3902
Email: donna.williams@dfs.com

Hillary Rose Wolford, Counter Mgr. - MAC
Tel: 646-6011 Fax: 649-3269
Email: hillary.wolford@dfs.com

Roberta Yamamoto, Finance Analyst
Tel: 647-3991 Fax: 647-5510
Email: roberta.yamamoto@dfs.com

Jacqueline Yap, Talent Support Mgr.
Tel: 647-3851 Fax: 649-3269
Email: jackie.yap@dfs.com

Wayne Ymballa, Product Manager-Airport
Tel: 647-9302 Fax: 647-3902
Email: Wayne.Ymballa@dfs.com

Motomi Yogi, Team Lead
Tel: 788-4253
Email: motomi.yogi@dfs.com

Miki Sheri Yokozeki, Team Lead

Tel: 988-5535
Email: miki.yokozeki@dfs.com
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